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Abstract

The objective of this paper is to examine the investment preference
towards commodity market and other investment options, this study
deals with investment preference from commodity market, equity
market, debenture and mutual fund. The investigation is conducted
primary data on a sample of 116 respondents from Puducherry region.
The study based on the level of preference in the process of investment
in commodity market, analysis the perception and involvement in
commodity market and awareness of commodity market, using the
multiple regression technique(Y=a+b1x1+b2x2+b3x3+b4x4+b5x5) .
The results of the multiple regression analysis significance among are
of investors' awareness, perception and involvement and preference,
also there was a highly significant relationship between age, education
and annual income. Therefore, this study proves that majority of the
respondents are having full awareness about commodity market and
most of the respondents prefer to invest in commodity market.
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Introduction

Commodity refers to any good that possesses a physical attribute
(Chatani,2010). Every commodity that is produced (or grown) must
eventually come to a market place where it can be bought and sold
(Chatani, 2010). Commodity market is extremely liquid, risky and
complex by nature. Futures market is centralized market place for
buyers and sellers from around the world who meet and enter into
commodity futures contracts. Pricing is mostly based on an open cry
system, or bids and offers that can be matched electronically. The
commodity contract will state the price that will be paid and the date of
delivery. Almost all futures contracts end without the actual physical
delivery of commodity.

The history of organized commodity derivatives in India goes back to
the nineteenth century when Cotton Trade Association started futures
trading in 1875, about a decade after they started in Chicago. Over the
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time derivatives market developed in several commodities
in India. Following Cotton, derivatives trading started in
Oilseed in Bombay (1900), raw jute and jute goods in
Calcutta (1912), Wheat in Hapur (1913) and Bullion in
Bombay (1920)

In India, there are four important commodity exchanges are
in operation to facilitate global investors. NMCE2002
(National Multi Commodity Exchange of India Ltd.) 26th
Nov., NCDEX2003 (National Commodity & Derivates
Exchange Ltd.) on April, ICEX (Indian Commodity
Exchange Ltd.) 27 Nov, 09 and MCX (Multi Commodity
Exchange of India Ltd.) Nov, 2003

Importance of The Study

The main idea behind the study is to find out the investment
preference of commodity market. This study deals with
investment preference from commodity market to find out
the characteristics of investors who invest under the
guidance of different share brokers. It also concentrates on
whether they are satisfied with the service and earnings from
the commodity market to provide by the investment and also
the brokers service on different types of commodity from
their investment guide.

The study entitled “Investment Preference in Commodity
Trading” has been conducted in Puducherry region. The
study has undertaken to know the preference of the investors
towards various investment avenues in relation to
commodity market. The sample from the population is taken
based on commodity investor and other investors. The
expectations of the investors are quite high and many expect
high rate of return for further investment through
commodity market.

Review of Literature

Senthil Kumar (2012) studied titled “An analysis of Postal
Investment and Small investors Savings”, have shown that
mobilization of domestic financial resource has remained a
major concern in many developing countries. Despite the
variety of vehicles that are intended to mobilize and allocate
financial resources, Savings are increasingly beings
acknowledged as a powerful tool for poverty reduction.
Postal savings funds play a significant role in financing
public debt and in a number of countries, the funds are
intermediated through a variety of policy based financial
institutions with developmental objectives, returning the
funds to the direct benefits of the community of savers.
Savings is the excess of income over consumption
expenditure. Savings are meant to meet contingencies and
raise standard of living of individual savers. Shobana V.K.
and Jayalakshmi J.(2009) in the study title on “Investors'
awareness and preferences”, studied the investors'
preferences and investors' awareness and the factor
influencing investors' awareness. The study discloses that
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real estate, bank deposit and jewelers were the preferred
investments. Nirmal Kumar R. T. (2006) in his study
recognized that a perception lies with popular of investors
that future trading will lead to returns and it is not used for
other purpose like hedging. The nature of the derivatives
instruments are to reduce the risk involved in trading but in
real time investors are not taking derivatives trading for
reducing their risk involved in trading and profit making is
considered to be an important factor for the them. On the
other side a number of reforms and initiatives are still
needed in supporting India as a major futures trading for the
top five producers of most of the commodities. Radha
(1995) study titled “a study on Investment Behaviour of
Investors in Securities”, studied the investment plan of
corporate securities investors' analysis discloses that the
largest segment of sample constituted by young generation
model investors.

Objectives of The Study

e To find out the Trading Mechanism in the Commodity
Market.

e To examine the level of Awareness in Commodity
trading and Market.

e To measure the level of Preferences in the Process of
Investment in Commodity Market.

e To assess the Perception and Involvement in
Commodity trading.

Hypotheses of The Study

e H,' There is no significant relationship among the
demographic variables (age, education) and awareness
of commodity trading and market.

e H, There is no significant relationship among the
demographic variables (age, education) and preferences
in the process of investment in commodity market.

e H, There is no significant relationship among the
demographic variables (age, education) and
involvement of commodity trading.

e H,' There is no significant relationship among the
demographic variables (age, education) and perception
of commodity market.

Methodology

The source of the data for the study has been collected from
primary sources. A survey was conducted to collect the
primary data from the selected respondents of general public
in Pondicherry. The total number of sample is 116 from
whom data is collected among the total number of
respondents 41 are investors and among the investors 25
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respondents were involved in commodity trading. The
remaining 75 respondents are non-investors. Adopting
convenience sampling technique, the data were collected
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through interview schedule from the selected respondents.
Data were analysed through statistical tools like multiple
regression analysis and percentage analysis.

Demographic Profilc of Respondents (Table - 1)

STATUS RESPONDENTS PERCENTAGE %
Gender
Male 109 924
Female 07 6
Total 116 100
Age
Below 20 years 3 3
20 to 40 years 93 80
Above 40 years 20 17
Total 116 100
Education
SSLC 15 13
Higher secondary 5 4
UG 62 53
PG 32 28
Others 2 2
Total 116 100
Occupation
Government 1 1
Private sector 59 51
Self-employment 28 24
Others 28 24
Total 116 100
Annual income
Below Rs. 100000 85 73
Rs.100000 to Rs.300000 31 27
Above Rs. 300000 0 0.0
Total 116 100

Multiple Regression Analysis

V. Analysis on Investors'Behaviour

I. Level of Awareness on Commodity Market

Influence of investors' demographic variables (Independent
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variable) on level of awareness on commodity market
(Dependent variable) was analysed with multiple regression
analysis the demographic variables like age, gender,
occupation, annual income, education on level of awareness

on commodity market was considered for analysis
(Y=a+b,x,+b,x,+b.x,+b,x,+b.X.)
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Tablc -2

Adjusted R Std. Error of
Model R B Square Square the Lstimate
1 S85(a) 170 302
2 585(1) 211 295
E S83(c) 246 2KE
4 S%1(d) 277 2R
3 S38(e) 259 286

ANOVA {(Table -3)

Model Sum of squares df Mean squares F Sig.
1 Begression BRI 3 181 1.982 280
Residual 1.735 19 K
‘T'otal 2,640 24
2 Regression 905 226 2607 o6
Residual 1,735 20 087
Tutal 2040 2
3 Regression RE 3 30K 3612 Rk
Residual 1.741 2 83
Tatal 2640 24
4 Regression 00 2 Ad5 5.5494 011
Residual 17500 22 A0
Tulal 2.640 24
5 Regression ThS | 763 9,364 06*
Raesiduul 1.875 23 82
Total 2040 24
Coefficients *
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Emror Bets t Sig.
1 (Constant) 777 2 889 01
Age of the Respondents 252 170 -.2682 -1.483 154
Gender of the
013 321 0os 040 968
Respondents
Educational of the
1 72 274 128 278
Respondents — 07 !
Occupation of the
q 5 262 7
Respondents 030 114 051 262 798
Annusal income of the
-048 171 -0& -.284 795
Respondents 0 ! 051 b
2 (Constant) 812 268 002
Age of the Respondents 165 -.362 53 142
Educational of the
1 ri 271 Fa 282
Respondents 08 070 =" 11583 ==
Occupation of the
P 029 108 049 267 792
Respondents
Annual income of the
- s Lol N L 278 ToE
Respondents 04 168 o2 276 785
3 (Constant) 2. 536 4.311 000
Age of the Respondents 18 . AEE 1.844 127
Educsaticnal of the
. e 272 1.175 253
Respondents 020 o8 =
Annual income of the 052 181 059 323 750
Respondents
4 (Constant) 2.250 431 4.583 000
Age of the Respondents -.250 157 -.359 -1.595 125
Educational of the
3 66 282 1284 222
Respondents 08 0 8
5 (Constant) 2.750 290 9.493 000
Age of the Respondents 375 122 -538 -3.083 o008
2. Dependent Variable: Awareness level of the Respondents
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Interpretation with Regression Model (Table- 4)

Model R square Sig Result Selected Model
1 343 128 Non-significant
2 343 067 Non-significant
3 340 .030 Signilicani Selected
4 337 011 Significant
5 290 .006 Significant

The Multiple regression analysis was carried out to find out
the influence of demographic variables of investors' on their

level of awareness. Multiple regression models were
generated to find significant model. Out of five regression
models generated, three models were significant (p value <
0.05).

Out of'the three significant models generated, the highest R2

value is selected as fit model that is Model 3 (0.030) and
since the regression value is more among the significant
models. There is significant relationship between
demographic variables is highly significant on awareness of
commodity trading, it means thatHo lis rejected.

Multiple Regression Model (Model 3)
Y=a+blx1+b2x2+b3x3+b4x4+b5x5

Y (Level of awareness on commaodity market) = a (Constant) + b, (Age) +

b; (Education) +bs (Annual income)

Y= (Constant) 2.312 + (-0.241) (Agce) +0.080(Education) + (-0.052) (Annual income)

II. Level of Preference on commodity market

Influence of investors demographic variables (Independent
variables) on level of preference on commodity market (
dependent variables) was multiple regression analysis the

demographic details like age, gender, occupation, annual
income, education on level of preference on commodity
market was considered for analysis

(Y=a+b1x1+b2x2+b3x3+b4x4+b5x5)

‘lable -5
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .537(a) 288 101 190
2 .535(b) 286 144 185
3 .524(c) 274 A71 182
4 501(d) 251 183 181
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Table — 6 ANOVA®

Model Sum of df Mecan F Sig,
squares squares
1 Regression 277 5 035 1.538 225
Residual 683 19 036
Total 960 24
2 Rcgression 275 4 .069 .2.008 132"
Residual 685 20 034
‘lotal 60 24
3 Repression 263 3 088 2.646 0.76"
Residual 697 21 033
Total 960 2
4 Regression 241 2 121 3.688 0424
Residual 697 22 .033
Total 960 24
Coefficienis
Unstandardized Standardized
Coefficients Coafficients,
| Wodel E Std Snor Bata i Sig
1 (Constant) 1.866 485 3827 o1
Age of the Respondents -232 A07 -.553 -2.179 042
Gender of the
Respondents -042 .201 -.042 -.208 836
Educational of the
Responcents - 116 045 -643 -2.542 £20
Ocoupalicn of lhe
Respancents 045 071 128 634 534
Arnual income of the )
Respondents -063 07 - 18 -.589 563
2 (Constant) 1.805 .384 4.687 .000
Ace of the Respondents =230 104 -.548 -2.223 38
Educational of the ;
Respondents - 115 044 -.643 -2 602 017
Cccupaticn of the
Responcents 049 068 138 719 481
Arrual income of the -
Responcents -.061 04 =114 -505 565
3 (Constant) 1.721 .350 4.910 000
Age ol lhe Respondenls -234 A02 -.558 -2.301 032
Educational of the .
Respandents =111 043 -.624 -2.588 017
Occupsticn of the .
Responcents 054 066 154 818 A22
4 (Constant) 1.843 .35 5.888 .0oa
Age of the Respondents -225 A00 -.537 -2 245 035
Educational of the .
Responcents =11 043 -.624 -2.608 016
8. Dependent Variahle: Recommendad of the Respondents
Table - 7 Interpretations with Regression Model
Model R square Sig. value Result Selected Model
1 288 225 Non-significant
2 286 132 Non-significant
3 274 076 Non-significant
4 251 042 significant Selected
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The Multiple regression analysis was carried out to find out
the influence of demographic variables of investors' on their
level of preference. Multiple regression models were
generated to find significant model. Out of four regression
models generated, one model was significant (p value <
0.05).

Multiple Regression Models (Model 4)

Y=a+bxX;—b:xstbx3+tbaxatbsxs

Volume 7, Issue 7, January 2015

Thus, the significant model generated, the highest R2 value
is selected as fit model that is Model 4 (0.042) and since the
regression value is significant among all models generated.
There is significant relationship between demographic
variables is highly significant on preferences of commodity
trading, it means that HO2 is rejected.

+b> (Education)

Y (Level of Preference on commodity market) = a (Constant) +b, (Age)

Y= (Constant) 1.843 + (-0.225) (Age) + (-0.111) (Education)

II1. Level of Involvement on Commodity Market

Influence of investors' demographic variables (Independent
variable) on level of Involvement on commodity market
(Dependent variables) was analysis with multiple regression
analysis was carried out on investors' demographic details

like age, gender, occupation, annual income, education on
level of Involvement influence of investors'. A demographic
detail on level of Involvement on commodity market was
considered for analysis.

(Y=a+b1x1+b2x2+b3x3+b4x4+b5x5 )

Table - 8
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .848(a) 720 .646 470
2 .848(b) 719 .663 458
3 843(c) J11 669 454
4 824(d) 679 650 467
5 RANS)] 658 .644 471
Table -9 ANOVA'
Model Sum of squarcs df Mean squarcs F Sig.
1 Regression 10.765 5 2.153 9.751 .000°
Residual 4.195 19 221
Total 14.960 24
2 Regression 10.757 4 2.689 12.799 .000°
Residual 4.203 20 210
Total 14.960 24
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a. Dependent Variable: Commodity market investing period of the Respondents

3 Regression 10.632 3 3.544 17.198 .000°
Residual 4328 21 206
Total 14.960 24
4  Regression 10.765 2 5.081 23.303 L0001
Residual 4.797 22 218
Total 14.960 24
5 Regression 9.850 1 9.850 44,331 000°
Residual 5.110 23 222
Total 14.960 24
Coefficients Table - 10
Unstandardized Standardized
Coafficients Coefficients
Madel B Std. Error Beta t Sig.
1 (Ceonstant) 856 1.208 709 487
Age of the Respondents 1.222 264 T37 4.631 .000
Gender of the
Respondents - 733 499 -186 -1.470 158
Educational of the
Respondents -.086 A12 -122 =770 451
Oceupation of the
Respondents -.264 ATT =180 -1.492 152
Annual income of the ) s . N
Respondents -049 266 -023 -.184 856
2 {Constant) 776 1.098 708 488
Age of the Respondents 1.220 257 738 4.744 .000
Gender of the
Respondents -724 484 - 183 -1.495 150
Educational of the .
Respondents -083 108 -18B =771 450
Oceupalion of he ; "
Respondents -2b9 170 -186 -1.519 144
3 (Constant) 276 B8 314 756
Age of the Respondents 1.345 198 81 6.803 .000
Gender of the
Respondents -724 480 -183 -1.510 148
Occupation of the
Respondents -259 .169 - 186 -1.534 140
4 {Constant) -703 609 -1.153 .261
Age of the Respondents 1.378 202 831 6.821 .0oo
Ocoupation of the
Respondents -203 169 - 146 -1.198 244
5 {Constant) -1.162 478 -2.429 023
Age of the Respondents 1.346 202 a1 6.658 .000
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Interpretation with Regression Model (Table - 11)

Model R square Sig. value Result Selected Model
1 720 000 Significant Selected
2 719 000 Significant
3 11 000 Significant
4 679 .000 Significant
5 658 000 Significant

The Multiple regression analysis was carried out to find out
the influence of demographic variables of investors' on their
level of Involvement. Multiple regression models were
generated to find significant model. Out of five regression
models generated, five models were significant (p value <
0.05).

Five significant models generated, the highest R* value is

selected as fit model that is Model 1(0.000) and since the
regression value is more among the significant models.
There is significant relationship between demographic
variables is highly significant on involvement of commodity
trading, it means that H,” is rejected.

Multiple Regression Models (Model 1)

Y=atb x,tb,x,tb,x,tb x,tb.x,

Y (Level of Involvement on commodity

(Gender) +by (Education) +ba(Occupation) +bs (Annual income)

market) — a (Constant) +b; (Age) +b,

Y= (Constant ) 0.856+1.222( Age)+(-0.733)(

(Occupation)+(-0.049) (Annual income)

IV. Level of Perception on Commodity Market

Influence of investors demographic variables (Independent
variables) on level of Perception on commodity market
(Dependent variable). Multiple regression analysis the

Gender) +(-0.086)( Education)+(-0.264)

demographic details like age, gender, occupation, annual
income, education on level of Perception influence of
investors'. A demographic detail on level of perception on
commodity market was considered for analysis.
(Y=a+b x,+bx,tb,x;+b X, +b.x;)

Table-12

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .641(a) A1 256 1.362
2 .641(b) 411 .293 1.328
3 .640(c) 409 323 1.297
4 610(d) 372 315 1.307
5 .542(e) 293 263 1.356

www.pbr.co.in
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Table-13

Sum of squares

dr

Mean squares

Muodel

1 Regression
Residual
Tolal

2 Regression
Residual

24 575
35.2606
59.5340

24.575
35.266

4915
1.856

6.143
1.763

2.648

3.484

Total 59.840 24
3 Regression 24,499 3 8,166 4,852 O10°
Residual 35.341 21 1.683
Total 59.840 24
4 Regression 22.250 2 11,125 6.511 L0067
Residual 37.590 22 1.709
Total 59.840 24
5 Regression 17.554 1 17.554 9.548 .005°
Residual 42.286 23 1.839
Toltal 59.840 24
Table-14
Coefficients ®
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig
1 (Constant) -2.488 3.502 -.995 332
Age of the Respondents -002 765 001 -.002 958
Gender of the - o am - - .
Respondents 290 447 -.03 -.201 843
Educational of the 282 an4 201 872 204
Respondents
Occupation of the
9 £E12 2OE £QQ 28
Respondents 819 512 285 1.599 12€
Annual income of the 2 E84 772 812 3,348 003
Hespondents
2 (Constant) -2.490 2832 -1.22¢€ 200
Gender of the ey « ane _oa7 e .
Respondents =20 * 02 208 829
Educational of the - - - . -
Respondents 83 248 201 1.128 269
Occupation of the
Respondents 819 497 295 1.847 115
Annual income of the - -
Respondents 2.583 751 812 3.440 003
3 (Constant) -2.870 1.828 -2.106 047
Educational of the - — . -
Respondents .280 243 199 1.158 261
Ceccupation of the a4 471 S 17
Respondents 8 304 789 088
fnuslincems ctine 2800 720 818 3.564 002
Respondents B i i
4 (Constant) 2,789 1.594 -1.749 094
Occupation of the
783 472 282 1.85: 112
Respondents 8 8 8
Annusl income of the
2 418 T17 RT3 138 3
Respondents 2.416 7 == 3.368 003
5 {Constant) 571 200 -.635 532
Annual income of the F— E— - o
Respondents 2.288 740 54z 3.090 005
a. Dependent Variable: Investment reason of the Respondents
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Interpretation with Regression Model (Table - 15)

Model R square Sig.value Result Selected Model
1 411 .056 Non-Significant
2 411 .026 Significant Selected
3 409 .010 Significant
4 372 006 Significant
5 293 005 Significant

The Multiple regression analysis was carried out to find out
the influence of demographic variables of investors' on their
level of perception. Multiple regression models were
generated to find significant model. Out of five regression
models generated, four models were significant (p value <

Out of the four significant models generated, the highest R’
value is selected as fit model that is Model 2(0.026) and
since the regression value is more among the significant
models. There is significant relationship between
demographic variables is highly significant on perception of

0.05). commodity market, it means that H,is rejected.
Multiple Regression Models (Model 2)
Y—a+bix tboxotbaxatbyxytbsxs
Y (Level of Perception on commodity market) = a { Constant) + bi{Gender)
+ha( Education) +bs( Occupation) +bs(Annual income)
Y=(Constant) (-3.490) + (-0.290) (Gender) +0.283 (Education) +0.89(Occupation)
+2.583 (Annual income)
FINDINGS OFTHE STUDY

L. Profile of the Respondents

Age wise classification of the respondents: Majority
ofthe respondents are in the age 0f 20 to 40 years (80 per
cent) than above 40 years (17 per cent), and below
20years (3 per cent).

Gender wise classification of the respondents:
Majority of the respondents are  male (94 per cent) than
female (6 per cent), because male are higher interested
ininvesting.

Educational wise classification of the respondents:

Most of the respondents' educational qualification is
UG (53 per cent) than PG (28 per cent), SSLC (13 per
cent), HSC (4 per cent), and others (1 per cent).

Occupation wise classification of the respondents:
Most of the respondents are working in Private sector

www.pbr.co.in

(51 per cent), than self-employment and others for
(24per cent), and Government sector (1 per cent).

Annual income wise classification of the
respondents: Most of the respondents annual income is
below Rs.100000 (73 per cent) than Rs.100000 to
Rs300000 (27 per cent), and above Rs.300000 no
respondents.

II. Awareness and Involvement in Commodity Trading

Awareness on commodity market: Most of the
respondents are having awareness on commodity
market (54 per cent) than not aware about commodity
market (46 per cent), because more respondents are
educated.

Involvement in commodity trading: Almost one
fourth of the respondents are involved in investment in
commodity market, because more respondents trading

11
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knowledge very low.

Reason for not trading in commodity market: Most
of the respondents are not interested in trading in
commodity market (56 per cent) than not having money
(29 per cent) and high risky (15 per cent).

Participation in awareness programs on commodity
trading: Almost half of the respondents attended the
awareness programs (43 per cent)

Organizer of the program on commodity market:
Most of the respondents attended program organized by
educational institution (28 per cent) than brokers (13
per cent), investor association (4 per cent), and
commodity market (MCX, NCDEX), .not attended
program (55 per cent).

Willingness to know about commodity trading:
Most of the respondents are willing to trade in the
commodity market (72 per cent).

III. Investors' Perception on Investment

12

Period of Involvement in investment: Most of the
respondents are involved between the period of
investing for 1 to 3 years (61 per cent) than less than 1
year (37 per cent), and 3 to 5 years (2 per cent).

Funds for investment: Majority of the respondents are
investing from their savings (98 per cent), than loans (2
per cent), pledging and others. So investors are
investing from their savings which makes them to make
high return with low risk through their confidence.

Resource for investment: Most of the respondents are
aiming for high income on investment (51 per cent),
than for future welfare (32 per cent), reasonable income
(12 per cent), safety (5 per cent), retirement protection
and tax benefit, because the main aim of the investing is
to generate more income.

Portion of income in investment: Majority of the
respondents are investing below 25% of their income
(90 per cent), than 25% to 50% (10 per cent), 50% to
75% and above 75%, because of change in prices and
low risk taking capacity.

Risk taking capacity of investor: Most of the
respondents are risk taking capacity is medium (63 per
cent) than low (20 per cent), high (17 per cent), because
changing volatility of price and not having sufficient
money for investing.

Person to get investment advises: Most of the
respondents get advice from their friends (68 per cent),
than family (17 per cent), consultants/brokers (15 per

cent), newspapers, web source, and others.

Preference for investment: Most of the respondents
are preferred to invest in commodity market (61%) than
shares (20 per cent), Insurance (19 per cent), mutual
funds, and debenture.

IV.Investors' Perceptionin Commodity Market

Period of investment in commodity market: Most of
the respondents are in investing in commodity market
for 1 to 2 years (40 per cent) than below 1 year (32 per
cent), above 2 years (28 per cent).

Frequency of trading in commodity market:
Majority of the respondents are trading daily in the
commodity market (96 per cent) than weekly (4 per
cent), monthly and rarely, because they are interested to
watch daily market conditions and to gather more
knowledge about the commodity market.

Level of awareness on commodity market: Majority

of the respondents are having full awareness about
commodity market (88 per cent) than good awareness
(12 per cent), unaware, and totally unaware, because the
respondents discuss with their trading friends who
make high return in the market.

Reason for choosing commodity market: Majority of
the respondents are choosing the commodity market for
getting high return (100 per cent) than moderate return,
safe return, easy procedure and others.

Investment preferences on commodity trading:
Majority of the respondents are in investing in
interested metal (80 per cent) than energy (20 per cent),
the agriculture, and bullion. Because price of the metal
isincreasing day by day in the present scenario.

Specialty of Trading in Commodity Market: Most of
the respondents are trading for price hedging (3.36)
than low risk (3.24), quality products (1.76) and
regulated marketing (1.64).

Recommendation to others about commodity
trading: All the investors in the commodity market are
recommending about commodity market to others.
Because to make others experience the commodity they
experienced.

Analysis on Investors' Behaviour (Multiple
Regression Analysis)

Level of Awareness on Commodity Market:, Model
3(0.030) was selected as fit model, since the regression
value is more among the significant models.

wWww.pbr.co.in



Level of awareness on

commodity market = 2.312 + (-0.241) (Age) +
0.080(Education) +(-0.052) (Annual income)

The Age, Education. Annual income influences the Level of
awareness on commodity market among the selected
independence variables are analyzed.

e Level of Preference on commodity market: Model 4
(0.042) was selected as fit model, since the regression
value is more among the significant models.

Level of preferences on

commodity market= 1.843 +(-0.225) (Age) + (-
0.111) (Education)

The Age, Education influence the Level of preferences on

commodity market among the selected independence
variables are analysed.

e Level of Involvement on commodity market: Five
models were significant (p value < 0.05). Model 1
(0.000) was selected as fit model,

Level of Involvement on

commodity market = 0.856+1.222( Age)+(-0.733)
(Gender) +(-0.086)

(Education)+(-0.264) (Occupation)+(-0.049)Al

The Age, Education, Gender, Education, Occupation,

Annual income influence the Level of preferences on

commodity market among the selected independence

variables are analysed.

e Level of Perception on Commodity Market: Model 2
(0.026) was selected as fit model, since the regression
value is more among the significant models.

Level of Perception on

commodity market = (-3.490) + (-0.290) (Gender)
+0.283 (Education)+0.819(Occupation) +2.583
(Annual income)

The, Education, Gender, Education, Occupation, Annual
income influence the Level of preferences on commodity
market among the selected independence variables are
analysed.

Conclusion

The investor has their own choices and preferences in
making decisions for investment there is a need for
understand investors' preferences. This study dealt with
investors' preference in commodity trading by finding out
the characteristics of investors who invest under the
guidance of different share brokers, trading mechanism in
the commodity market, level of awareness, level of
preferences in the process of investment and perception and
involvement in commodity trading and market.
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Assurvey is carried out with general public. The analysis was
made on awareness, involvement and perception on
investment in commodity market. It is found that, investors
are having willingness to know about commodity trading,
most of the respondents are willing to trade in the
commodity market, investors' are investing to make high
return with low risk through their confidence, most of the
respondents prefer to invest in commodity market than
shares, Insurance, mutual funds and debenture, majority of
the respondents are having full awareness about commodity
market. It is suggested to investors' that, discuss not only
with friends but also with share brokers, investors has to take
high-risk, invest in other commodity traded in the market,
and the investor has to have interest to know more about
trading in commodity market.

The non-investors' have to get interest to invest in securities
and commodity market, invest to earn return and to manage
influencing factors. Market and brokers has to make
settlement of transaction quickly, improve and increasing
promotional activities, and develop trading technology. The
regulated market and government has to provide support and
encouragement for investors and non-investors', introduce
new schemes in the commodity market and margin amount
may be reduced to encourage small investors.

Thus, the investors prefer to have more return with adequate
risk and assistance of the brokers' expertise for trading in the
commodity market but the investors has to have interest
towards learning about the commodity market by their
participation to improve their investment choices and
preferences.

Suggestions and Recommendations

Suggestions to Investors

e Investor has to discuss about the market condition and
performance with the share broker and dealers beyond
discussing only with friend to make efficient
investment decisions.

e Investors' may take high risk in investment in
commodity market to earned high return since many of
the investors are only taking moderate return.

e Investors' are highly interested investing only in metal
in the commodity market but they have to invest in
other commodity traded in the market to build portfolio
to diversify risk.

e  The investor has to have interest to know more about
trading in commodity market to make more return on
investment.

e  Theinvestor has to attended online trading programs to
take efficient investment decision.
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Suggestions to Non Investors

e Non investors have to get interest to invest in securities
and commodity to earn return and to manage the
influence of inflection effect.

e Non investor has to have interest on investment and
know about trading in market including commodity
market.

e Investors' may start investing in commodity market
since the Forward Market Commission (FMC) and
Regulated Commodity market, (MCX, NCDEX,
NMX, and ICEX) and government of India in
providing lot of support and encouragement to the
general public.

Suggestions to Commodity Market and Broker

e The Settlement of commodity trading transaction has to
be reduced and quick settlement has to carried out to
make frequent trading in the market.

e Increase promotions activity on commodity trading for
the wide reach of investor to increase participation in
commodity trading.

e Update the technology for speedy transaction in
trading.

e The stock brokers highly concentrate in share market
than commodity market thus there may be exclusive
broking office for commodity trading.

Suggestions to Forward Market Commission and the
government

e The investors' are provided with adequate possibility
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and support for investment still they have to penetrate
among the rural investors' and non-investors'.

e The investors' has to be encouraged with new
schemes in the commodity market, as recently
introduced, Rajiv Gandhi Equity Savings Scheme for
investor in equity market.

The margin for trading in the commodity market may be
reduced to encourage small investors in the commodity
market
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