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Abstract

The swudy seeks © evaluaw the awareness of the Business owners
about GST and the difficulues they would face in case of the current
awarengss aboutit 148 Small business owners were analysed in order
10 identfy the awareness aboutGST from Rajagthan St and the kind
and exenrtofrelief provided and the implemenmton of the provigions
under the GST law. The smdy has revealed that there is a lack of
awareness amongstthe Small business owners regarding the GST and
it rules. For the purpose of the paper the regponses were gathered form
those who will be affecred fromthe applicability of GST were selected.
The responses gathered were analysed with the help of ANOVA and
multple regression method w identfy the awareness of respondents.
The result revealed hatGST Law may be used ag the mostfrequendy.
The main areas w© be focused include Training and Computer software
availability. Mogt of them have encountered issues like
Clienvcustomer refuse © pay GST and having problem w submit
report © Authority. The Small business owners are also morg
ineresed in making and joining Training rather redressing for the
grigvances by using consumer prowcton law. Further mosrt affeced
preparation © be GST ready has included the tchnicality and
complicacy in the proposed GST model. Further multple regression
results revealed that 5 variables including GST improves the revenue
growth © the smw and county, The Government should ratonalize
and simplify the mx swucwre, GST will evade the cascading effectin
Indirectmx regime, GST will agsistin beter conformity and revenue
resilience, GST will bring uniformity with only o tx ratws, itresults
in a good adminisTation of mx gwucwre shown the awareness of the
GST amongstthe small business owners

Keywords: GST, Consumer awareness, Consumer's grievance,
Complaint, Consumer grigvance redress

Introduction

Tax i a way of collecing revenue from individuals, companies or
other enttes by the governmentin order 1 finance smw expendiwre.
Itis considered ag the mostimpormntsources of government’'s income
10 drive the economic growth and achieve the smms of a developed
county and high income. Thus, there are various txes levied on the
users such as directmxes and indirectmxes. As @mx conwibutes 1 the
development of the county, low murnover mx revenues will affect the
county's developmentand financial position of the county is likely
resultng deficit(Ahmad Azrin, 2015).
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On August 08, 2016, theLok Sabha passed the changes
Congtwtonal Amendment (122nd) Bill,2014 cleared by
Rajya Sabha on August03, 2016, marking the day as hisworic
in India’s journey owards global reforms. The pagsage of
the Bill is a progressive measure ag along with the conferring
of concurrentpowers w the Parliamentand Smaw Legislawmre
10 make law permining © Goods and Services, the Bill also
provides for basic framework of Indian GST law. GST
regime will definiely create a harmonised mx swucwire, re—
defining Indian economy on the global front under the
tagling of “one Tx and one market’. GST will make India a
progressive and inclusive economy worldwide. It seeks
address and overcome challenges present inthe current
indirectmx regime by broadening the wx base, eliminatng
cascading of indirect mxes, increaging compliance and
reducing economic disoruons caused by inwErsmae
variatons in indirect Taxes.Various initatves have w© be
wken by various smwE governmensfor making GST
applicable from April 2017.

GST is a proposed sysem of indirect mxaton in India
merging most of the exisung wxes inw single sysem of
taxaton (Bhiwandikar, 2016).GST Constwtonal (101st
Amendment) Act 2016 conming the provisions which are
necegsary for the implemenmtdon of GST regime.To
implementthis Constmuon AmendmentBill for GST, ithas
purt before the parliament (Rajya Sabha on 3 August 2016
and Lok Sabha on 8 August2016) and has been approved by
the President of India (Akhila, 2016). The Government of
India (Gol) is commited w replace 21 major indirect mxes
levied on goods and services by the Cenme and Smaws and
implementGST by 1 July 2017.1t1s also defined as any max
on supply of goods and services other than on alcohol for
human consumpton (Raghuram&Degpa, 2015).

Itis antcipatwred thatthe mx base of Governmentof India will
be comprehensive, ag virwally all goods and services will be
taxable, with minimum exemptons. It would be a
comprehensive indirect mx on manufacwre, sale and
consumpton of goods and services throughourt India,
replace mxes levied by the cenmal and st governmenss. It
would be levied and collecwed at gach smge of sale or
purchage of goods or services based on the input mx credit
method.

GST, become a very popular subjectof common discussions
since it hag been seen ag a game changing reform for the
Indian economy. Itis popular as itcreates a common Indian
marketand reduces the cagcading effectof Tax on the cogtof
goods and services. GST will have an impact over @x
swucwre, incidence of mx, compumton and paymentof wx,
compliance, credit utlizaton and reportng (EY, 2016). It
also will lead © a completw overhaul of the currentindirect
wx sysem and will have a far-reaching impacton almosrall
the agpects of the business operatons in the counmy,
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including, pricing of product and services, supply chain
optmizaton, IT, accountng, and @mx compliance sysems
(Komal, 2016).Thus itis impormntthatthe respondents who
are the real users of the proposed GST Mustunderstand the
concept for their use. Thus this paper analyses the views of
the small business owners who will be the real users of the
proposed GST.

Research Objectives

The following are the general and specific objectives of
the study:

1. To find out the significant variables © be focused on
while preparaton of GST.

2. To identfy the igsues encounwred by Small Business
owners while GST implemenmton.

3. Toevaluaw the awareness of the Small Bugingss owners
aboutGST implemenmton in Rajagthan smate.

Literature Review

A sudy conducwd by Djawadi and Fahr (2013) pointed out
thatknowledge aboutmx is impormnt© increase the thrust
of authorides and also the citzens. It was also found that
Malaysian undersmnding regarding GST was stll low (Tan
and Chin—Fat, 2000).

According  Palil etal. (2010) public awareness owards
GST is low can happen due ® inwoducton of GST
especially in the early years such ag lack of familiarity with
the new sysem. There are several factors that discouraged
cuswomers from accepung GST implemenmaton in Malaysia
and the most impormnt factor among all is a fear of price
increase and will cause the inflaton.

Based on the higwory of the implemenmton by the other
counmwies around the world, mostof the counties received a
positve impactin erms of their revenue, despite the success
of GST implemenmton the Malaysian citzens sull feel
uncermin with the GST, (Saira €t al, 2010). The findings
from the smdy showed that the majority of Malaysians not
convinced with the GST syswmem, (Saira gtal, 2010).

Based on smdy conducwd by Boonyarat et al. (2014), the
researcher used Smucmre Equaton Modelling (SEM)
examing the relatdonghips between mx awareness and ax
knowledge and the researcher found outthatax knowledge
has positve relatonship with wx awareness. Hence,
taxpayers will be more aware about mx sysem when they
have knowledge and undersmanding owards the mx sysem.

Research by Musmpha and Palil (2011) smwrd that the
influence of compliance behavior wwards individualg’
awareness has been proven in various researches. From the
findings of Razak and Adafula (2013); Santd (2012) they
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found that mxpayers’ awareness is significandy agsociawed
with mx compliance and this is also suppored by swmdy
Jamiko (2006).

Palil et al. (2013) smdy by using multple regression
analysis, the researchers found outthatthere are significant
relatdonghip betwween awareness and x knowledge. When
individuals have knowledge relawed w© the mx sysems,
people will be more willing o respect the mx syswems and
improved individualg’ awareness. Further, Jammiko (2006)
also conclude that awareness can be developed from the
knowledge and the undersmnding. Palil €t al. (2013) and
Jammiko conclusions is also supporwed smdy by Tayib (1998)
identfied that individuals’ awareness wwards the wx
sysem can increase when the individuals has knowledge
aboutthe mx. This makes mx knowledge and Tax awareness
has significantrelatdonship and when the individuals or the
mwxpayers have knowledge aboutitand itwill make iteasier
for them w swdy and follow the Tx rules.

According © Torgler (2011) max morale is impormnt
mxpayer awareness. On the other hand, research by Tekeli
(2011) using multple regression analysis show that mx
morale has insignificant relatonghip on wx awareness.
Tekeli (2011) conclusion is supporwed sudy by Torgler and
Schaffner (2007) regarding cause and consequences of mx
morale.

Tulu (2007) indicate that other facwrs such as mxpayers’
atnwde or morale found t be the resultoflack of awareness
has found w have litde impacton mxpayers’ atnwde owards
mxadon. A lot of individuals or mxpayers might want
comply in full with the mx syswmms, butare unable 1 do so
because they are not aware of and lack of undersmanding
their full obligations. Even they undersmand their obligatons
they may notknow how o comply with itbecause of there is
no ™wo way communicatons beween the authorites and
mxpayers. Dup (2014) claimed that the ability of axpayers
1 comply with the Tax laws have a swong relatonghip with
TAX aWareness.

The concept of Goods and Services Tax (GST) was firgt
inroduced by a French mx official in 1950°s. To date,there
are 160 counmies in the world that have practced this form
of mxaton including Europgan Union and Asiancounwies
likes Sri Lanka, Singapore and China with the ratw bewween
5%-27 % (Official Websie Malaysia Goodsand Services
Tax, Royal Malaysian Cugtoms Deparmment).

Mohani (2003) indicawed thatone of the fundamenml ways
w0 increase public awareness is through knowledge. Tan &
ChinFatt (2000) assered that x knowledge can be
imparwed through general undersmanding on the mx
regulation. They indicard thatthe governmenthad always
been promotng for the implemenmton of GST; however
the undersmnding of GST for Malaysian, even in
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inwoducwry level, is stll failed w be delivered (Tan & Chin—
Fat, 2000). According  Saira gtal. (2010), the proposal of
GST implemenmton by the government acwally is not
unduly burden the Malaysians, especially for the lower
income group. The government then expeced that the
consumers will get the benefit from the price reducton for
most of goods and services. Accordingly, increase
awareness and knowledge on a new mx initatve is essental
10 gain public accepmance and confidence, partcularly in ax
simaton (Cullis& Jones, 1992). They further exerred that
since Txaton involves public expendimre, new wx reform
creaws uncerminty of fuwre expendimre (Cullis& Jones,
1992).

Research Methodology

In this sudy, dam were colleced by using questonnaires—
based survey. The samples seleced were derived from 148
Small buginess owners of various 5 cites of Rajagthan smtw.
For this smdy, convenience sampling method was used.
According © Sekaran&Bougie (2013), this method most
ofen used during the exploratwry phase of a regearch project
and is perhaps the best way of geming some basic
informaton quickly and efficiendy.

The research methodology of this study is divided in
following points:

*  Source of data- The source of dam collecton is primary
dam which is colleced from the Small busingss owners
of 5 cites including Jaipur, Jodhpur, Ajmer, Bhilwara
and Udaipur Ciry.

* Sample size- the sample size for conductng swmdy
was148 Small busingss owners.

*  Sampling technique- The sampling chnique used is
convenientsampling.

*  Hypothesis- as per the nawre of the research three
hypotheses were developed and shown under the head
of dam analysis.

The smdy udlized smustcal wchniques such as descriptve
analysis and ANOVA and Multple regression analysis in
order w analyse the dam. The research applied descripuve
smtstcs which consiss of methods for organizing,
displaying and describing dat by using mbles and summary
measures.

Data Analysis
Sample Demographics:

The demographic profile of the Small business owners
included in the sudy were shown in Table as under:
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Chara Percen Charac
'cterist Category ¢ teristic | Category Percent
ics s
Legal | Sole proprigwors | 52.71% Manufacwrer 5.07 %
Entdty | Parmership 10.14% Consmucton & Contacmwor 5.07 %
Family business | 23.67% ICT 10.14%
Joint venwre 13.52% Resmurant (F&B) 13.52%
Manufacwring Induswy 75 % Primary | Howl 23.67%
Services & Other 25% Indusw | Travel 10.14%
Avera | Manufacwring | 3-5 y Agriculure, Timber, Fighery, 23.67 %
g€ Indusmy lakh Farming & Gardening
annual | Services & Less Leisure & Enerminment 8.72%
wrnov | Other Induswies | than 3
er lakh
The descriptons of selecwed variables are shown in @ble2 as under:
Table-2: Description of selected variables
S. VARIABLE SPSS Name
No.
1 Establishment of GST team Esmblishment of GST ®am
2 Human resource policy Human resource policy
3 Training Training
4 Pricing Pricing
5 Computer system - software Computer sysem —
software
6 Computer system- hardware ComputEr §ysEm—
hardware
1 The GST accounting software is not working properly | encounwr _Issues 1
2 Employee/yourself has problem operating the GST encountwr _Issues_2
software
3 Having problem to submit report to Authority encounwr _Issues 3
4 Client/customer refuse to pay GST encountwr _Issues 4
5 Company’s cash flow is affected encountr _Issues S
6 Not sure which product/service is categorized as encountwr _Issues 6
standard rated supply, zero rated supply or exempted
supply
Dependent Variable
1 | How aware you are regarding the GST implementation Awareness about GST
implemenmton
Independent variables
2 | Current taxation system for goods and service in our VAR00001
state made in the tax design and administration the
systems at both central and state levels remain complex.
3 Uniformity of rates especially in the neighboring states VAR00002
helpful traders and service providers have to be
benefited
4 | The Government should rationalize and simplify the tax VAR00003
structure
5 | To do business in India usually finds it difficult to VAR00004
comprehend the complex tax laws and operational
modalities
6 GST improves the revenue growth to the state and VAR00005
country
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7 Current duties causes effective tax rate to be high and the VAR00006
differences across states

8 GST reduces material cost and comparing with the sales VAR00008
tax

9 GST checks the tax evasion periodically at different VAR00009
stages of Purchase of goods and service

10 | GST will assist in better conformity and revenue VARO00010
resilience

11 | The service tax structure increases the overall cost for VARO00011
Consumers

12 | GST approach will improve Rate of Tax, Refund VARO00012
Procedure, helps to improve accounting procedures.

13 | GST will evade the cascading effect in Indirect tax VARO00013
regime.

14 | GST will result in a simple, transparent and easy tax VAR00014
structure; merging all levies on goods and services into
one GST.

15 | GST will bring uniformity with only two tax rates, it VARO00015
results in a good administration of tax structure.

16 | GST may broaden the tax base. It will increase tax VAR00016
collections due to wide coverage of goods and service.

As per the research objectve of the paper the dam were
colleced w identfy that in preparing for GST, the main
areas 1w be focused-on.Following hypothesis was
developed:

Hl1(a)= the variables © be focused-on are significant in

preparing for GST.

For this purpose the dam of the respondents were analysed
with help of one sample tEsts. The resuls of the wsTwere
provided in able-3 agunder:

Table-3: One sample t tests

a. One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean
Training 148 2.7703 1.29937 .10681
Esmblishment of GST eam 148 2.5541 1.48591 12214
Human resource policy 148 2.5338 1.27996 .10521
Compur sysem — software 148 2.2770 .89459 .07353
Compuwr sysem-— hardware 148 2.5541 1.47212 12101
Pricing 148 2.5473 1.27420 .10474

b. One-Sample Test

Test Value = 2.5
95% Confidence Interval
Sig. (2- Mean of the Difference
t df | tailed) |Difference Lower Upper

Training 2.530 | 147 .012 .27027 .0592 4813
Esmblishmentof GST wam | 443 | 147 .659 .05405 —=1873 2954
IHuman resource policy 321 | 147 749 .03378 —=1741 2417
Compurter sysem — -3.032 | 147 .003 =22297 —=3683 =0777
software

Computer sysem— 447 | 147 .656 .05405 —=1851 2932
hardware

Pricing 452 | 147 .652 .04730 —=1597 .2543

As per the result of the test the null hypothesis is rejeced
and we can say that for thart for wo variables waining and
Computer sysem-Software, significant differences
(p<0.05) were the wwo area in preparing for GST, and were
the main areas  be focused-on.

As per the research objectve of the paper the dam were
collecwd find thatrespondent were s1ll encountered by any
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of the following issues now. Following hypothesis was
developed:

H1(b)= the variables of issues encountred are having
significantimpact

For this purpose the dam of the respondents were analysed
with help of one sample twEsts. The result of the wsTwere
provided in mble—+4 agunder:
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Table-4: One sample t tests

a. One-Sample Statistics
Sd. Error
N Mean Swl. Deviadon Mean
encountwr Issues | 148 2.5541 1.48591 12214
encountr Issues 2 148 2.5338 1.27996 10521
encountr Issues 3 148 2.2770 .89459 .07353
encountwr Issues 4 148 2.1081 72969 .05998
encountr Issues 5 148 2.5270 1.49578 .12295
encountr Issues 6 148 2.6284 1.32110 .10859
b. One-Sample Test
Test Value = 2.5
95% Confidence
Interval of the
Sig. (2- Mean Difference
t df | tailed) | Difference | Lower Upper
encountwr Issues | 443 147 .659 .05405 —-1873 2954
encounter Issues 2 321 147 749 .03378 =1741 2417
encounter Issues 3 -3.032 147 .003 —=22297 —-3683 =0777
encountwr Issues 4 -6.534 147 .000 -39189 -=5104 -2734
encountr Issues 5 220 147 .826 .02703 —=2160 .2700
encountr Issues 6 1.182 147 .239 12838 —-0862 .3430

As per 1he result of the st the null hypothesis is rejected  are checked with the broader hypothesis. The following
and we can say that for that for having problem w© submit  hypothesis was developed:
report o Authority and Clienvcustmomer refuse  pay GST

significantdifferences (p<0.05) were found. Hl1(c): The atwibuws have significant influence on the

awareness aboutimplemenmton of GST.
As per the objecuve (To measure awareness about
implemenmton of the provisions under the GST law) the
agreementof the regpondents relared with the various areas

To identfy key variables in multvariate regression analysis
has been used with SPSS-9 software and results were
shown in ble-5 as under:

Table-5: Multiple regression analysis for awareness about GST

a. Descriptive Statistics
Mean Std. Deviation N
Awarenegs about GST implemenmton 2.8514 1.21423 148
VAR0000 7 3.9257 91912 148
VAR00001 3.4392 1.65873 148
VAR00002 3.8041 1.12884 148
VAR00003 3.6081 1.17012 148
VAR00004 3.6689 1.18027 148
VAR00005 3.8649 .96643 148
VAR00006 3.0068 1.25896 148
VAR00008 3.4054 1.55111 148
VAR00009 4.1014 71657 148
VAR00010 3.1892 1.29021 148
VAR00011 2.2770 .89459 148
VAR00013 3.3041 1.24353 148
VARO00014 4.1014 71657 148
VARO00015 3.8581 91108 148
VARO00016 2.3986 1.31315 148
b. Variables Entered/Removed”
Variables | Variables
Model| Entered | Removed Method
1 VARO00010 |. Swpwise (Criwria: Probability -of F-w-enwr <= .050,
Probability-of F-w-remove >=.100).
2 VARO00013 |. Swpwise (Criwria: Probability -ofF-w-enwer <= .050,
Probability-of F-w-remove >=.100).
3 VARO00006 |. Swpwise (Criwria: Probability -ofF-w-enwr <=.050,
Probability-of F-w-remove >=.100).
4 VARO00015 |. Swpwise (Criwria: Probability -of F-w-enwr <= .050,
Probability-of F-w-remove >=.100).
5 VAR00004 |. Swpwise (Criwria: Probability -of F-w-enwr <= .050,
Probability-of F-w-remove >=.100).
a. Dependent Variable: VAR00012
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¢. Model Summary
Sw. Error Change Smtstcs
R Adjusted ofthe | R Square F Sig. F
Model| R |Squarg | R Square | Esumaw | Change | Change | dfl df2 Changg
1 665" | 442 439 .90985 442 115.803 1 146 .000
2 755" | 569 .563 .80232 127 42.759 1 145 .000
3 774° | 599 .590 77708 .029 10.572 1 144 .001
4 797° | 635 .624 74422 .036 13.998 1 143 .000
5 .804° | .647 .634 73439 .012 4.854 1 142 .029
¢. Predicwors: (Congmant), VAR00010, VAR00013, VAR00006, VAR00015, VAR00004
a. ANOVA'
Model Sum of Squares \ df Mean Square F Sig.
5 Regression 140.145 5 28.029 51.970 .000°
Residual 76.585 142 .539
Toml 216.730 147
€. Predicwrs: (Congmant), VAR00010, VAR00013, VAR00006, VAR00015, VAR00004
f. Dependent Variable: awareness about GST implemenmdon
b. Coefficients”
Unstandardized Standardized
Coefficients Coefficients Correlations
Std. Zero-
Model B Error | Beta t Sig. |order |Partial |Part
5 |(Consmny) | =578 391 -1.480| .141
VARO00010 | .382 .055 406 6.923 | .000 .665 502 | 345
VAR00013 | .303 .059 310 5.135 | .000 .638 396 | 256
VARO00006 | .224 .052 232 4.325 | .000 .388 341 | 216
VARO00015 | .248 .073 .186 3.382 | .001 387 273 | .169
VAR00004 | =115 .052 =112 2.203| .029 | =144 | =182 | =110
a. Dependent Variable: awareness about GST implemenmdon

Table-5 part b. (Variables Entwered/Removeda) has shown
the variables entwred (five i.e., VAR00010, VARO0O13,
VARO00006, VAR0OO15, VAR00004) ino the regression
equadon for further analysis.

As per the resultof the gtthe null hypothesis is rejeced and
in the final Regression model with 5 independent variables
(VAR00010, VARO00013, VARO00006, VARO0015 and
VARO00004) explaing almost 63.4% of the variance of
awareness aboutGST implemenmton. Also, the smndard
errors of the esumate has been reduced w© .73439, which
means that at 95% level, the margin of errors for any
prediced value of accountng disclosure of Susminable
iems can be calculawd as+ 1.4394044 (1.96 X .73439). The
five regression coefficients, plus the consmaint are
significantat(.05 levels. The impactof mult colingrarity in
the 5 variables is subsmntal. They all have the wlerance
valug less than 0.93, indicatung that only over 7% of the
variance is accountwd for by the other variables in the
equaton.

ANOVA Analysis

The ANOVA analysis provides the smustcal wstfor overall
model fit in wrms of F Rato. The wml sum of squares
(216.730) is the squared error thatwould accrue if the mean
awareness about GST implemenmton has been used
predict the dependent variable. Using the values of
VAR00010, VARO00013, VAR00006, VAR00015 and
VAR00004 this errors can be reduced by 64.67%
(140.145/216.730). This reducton is deemed smusucally
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significant with the F ratdo of 51.970 and significance at
level of 0.00e. With the above analysis it can be conclude
thatfive variables i.e., VAR00010, VAR00013, VAR00006,
VAR00015 and VARO00004 explaing the awareness
aboutGST implemenmton.

Conclusion

Asper the objectives of paper the level of awareness owards
GST among the small business owners in Rajasthan smt, it
was found thatthe main areas  be focused include Training
and Computr software availability. Mostof the respondents
have prediced thatissues like Clienvcusmomer refuse o pay
GST and having problem w© submitreport o Authority will
be increased. The Small business owners are also more
inwerestwed in making and joining Training rather redressing
for the grievances by using consumer protwcton law.
Further most affecwed preparaton © be GST ready has
included the wchnicality and complicacy in the proposed
GST model. Further muldple regression results revealed
that$5 variables including GST improves the revenue growth
1 the s@w and county, The Governmentshould ratonalize
and simplify the mx swucwmre, GST will evade the cagcading
effect in Indirect mx regime, GST will agsist in beter
conformity and revenue resilience, GST will bring
uniformity with only wo wx raws, it resuls in a good
adminiswaton of Tax swucwure shown the awareness of the
GST amonggtthe small business owners. The finding of thig
swudy is consisent with the findings from previous swudies
found that awareness owards the implemenmton of GST
was relatively low and moderaw (Zakaria €t al, 2015). On
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wp of average awareness regarding GST implemenmaton,
mogtof the respondent were also notwilling © supportand
acceptthe implemenmton of GST.

References

Abubakari Abdul Razak, C. J. (2013). Journal of Accountng
and Taxaton Evaluating mxpayers' atiwde and it
influence on wx compliance decisions in Tamalg,
Ghana. Journal of Accountng and Taxaton, 48-57.

Ahmad Fariqg Mugmpha, M. R. (2011). Facwrs affecting ax
compliance behaviour in self. Journal of Business
Management, 12864-12872.

Aiko, R. (2013, July 9). Do I have To Pay TaxA Citzens'
Awareness of their Taz Obligatonsg in Tanzania.
Briefing Paper, pp. 1-8.

Akhila, P. S. (2016). A Concepmal Smudy on GST-A
Substwe © Indirect Taxes in India, inwernatdonal
Journal of Current Research in Mulddisciplinary
(IJICRM), 1(6):24-29.

AmmanuddinShamsuddin, M. 1. (2014). Educators'
Awareness and Acceptmance wwards Goods and
Services Tax (GST) Implemenmton in Malaysia :
A Swdy in Bandar Muadzam Shah, Pahang.
Economics and Law, 1-9.

AsmaMoomal, Z. Z. (2014). Awareness, Acceprance and
Expecmtons of Malaysian Consumers Towards
Goods and Services Tax (GST). Journal of
Conwemporary ManagementScience, 15-27.

Badai, B. (1992). Evaluation of Malaysian Corporaw
Invesmment Incentves. Journal of Management,
95-24.

Benno Torgler, M. S. (2008). Tax Compliance, Tax Morale
and Governance Quality. Cenwr for Research in
Economics, Management and the Arts (pp. 1-51).
Swiwerland: CESifo.

Bhiwandikar, Mahesh. (2016).Goods & Service Tax, Tactful
ManagementResearch Journal, 110113

Charmand, T. L. (2005). The Role of Conscious Awareness
in Consumer Behaviour. Journal of Congumer
Psychology, 203-210.

Crigtna Sa, A. M. (2011). The Social and Politcal Factors
Behind Pormguese Tax Morale. Journal of
Managementand Economics, 212-234.

Cusmoms, G. (2013, March 15). Undersmnding GST.
Rewieved March 29, 2015, from Royal Malaysian
Customs Departmenct:
htp://gst.cusoms.gov.my/en/gsvPages/gst un.as
px

Www.pbr.co.in

Pacific Business Review International

Custmoms, G. (n.d.). Undersmanding GST.

Darren George, P. M. (2003). SPSS for Windows Stwep by
Swep A Simple Guide and Reference Fifith Editon.
Canada: Allyn & Bacon.

DusaSumarmya, A. H. (2014). The Influence of Taxpayer's
Awareness and Tax Morale Toward Tax Evasion.
Business Economics and Law, 60-68.

EY.(2016), All about GST in India-Goods and service mx,
htp://www.ey.com/In/en/services/ey-goods-and—
SErVICES X —EST

GST Awareness is Stll Low. (2015, March 25). Rewigved 25
25, 2015, from The Sun Daily: m.thesundaily.
my/node/301677

Hair, J. F. (1998). Muluvariare Dam Analysis. Auswalia:
Prentce Hall.

Isragl, G. D. (1992). Dewrmining Sample Size. Florida
Cooperative Exension Service, 2-5.

James Andreoni, B. E. (1998). Tax Compliance. Journal of
Economic Liwrawre, 818-860.

Jamiko, A. N. (2006). Pengaruh Sikap Wajib Pajakpada
PelaksanaanSanksindanDenda, PelayananFigkus,
danKegsadaranPerpajakantwerhadapkepamhan Waji
bPajak (SwmdiempirisrerhadapWajibPajak Orang
Pribadi di Koma Semarang). htp://eprints.
undip.ac.id/15261/1/Agus Nugroho Jamiko.pdf,
2-86.

John G. Cullis, P. R. (1992). Public Finance and Public
Choice. Singapore: McGraw-Hill Inwrnatonal
(UK) Limized.

JunainahJaidi, R. N. (2013). Individual Taxpayers'
Percepuon Towards Self-Assessment Sysem : A
Cage of Sabah. Asian Academy of Applied
Busingss, 56-65.

K.Saira, M. Z.-M. (2011). An Explorawory Sudy of Goods
and Services Tax Awareness in Malaysia. Politcal
Managementand Policies, 265-276.

Kelly, H. H. (1973). The Proposal of Causal Atwibuton.
Journal of American Pgychologist, 107-28.

Komal, Jayashree R.(2016). GST In India: An enrichmentof
indirect mxatdon syswem, Inernatonal Journal of
Applied Research 2016; 2(4): 735-738.

Krejcig, R. V. (1970). Dewrmining sample size for research
actuvities. Educational and Psychological
Measurement, 607-610.

Lai, I. (2014, Sepwember 16). GST Will Lead To Reducton
in Malaysia's Shadow Economy. Rewieved March
20, 2015, from The Swmar Onling: hmp:/www.

123



Volume 9 Issue 8, Feb. 2017

thestar.com.my/Business/BusinessNews/2014
/09/16/GST-w-smbilise-govrrevenue/style=biz

Leng Zheng Zhou, J. T..C. (2013, Ocwber 22). The
Inwoductdon of Goods and Services Tax in
Malaysia. Policy Paper Series, pp. 2-29.

Lin Mei Tan, C. C. (2000). The Impactof Tax Knowledge on
the Perceptons of Tax Fairness and Atnwdes
Towards Compliance. Asean Review of
Accountng, 44-58.

Ling, C. K. (2006). Towards Goods and Services Tax in
Malaysia : A Preliminary Swmdy. Business &
Economics Society Inwrnatonal (pp. 75-85).
USA:B&ESL

M. McEachern, G. W. (2008). Exploring the relatonship
between consumer knowledge and purchase
behaviour of value-based labels. Journal of
Consumer Smudics, 414-426.

Malaysia, M. o. (2013). Chaptwr 4 Public Sectwr Finance.
Economic Report2012/2013, 123-148.

MarzianaBtHj. Mohamad, N. B. (2010). The relatonghip
beween perception and level of compliance under
self agsesment sysem —A swdy in the Eagt Cost
Region. Journal of Global Business and
Economics, 241-257.

Mir BehnudDjawadi, R. F. (2013). The Impact of Tax
Knowledge and BudgetSpending. 54-76.

MJ Ferguson, J. B. (2004). Liking is for doing: The Effects
of Goal Pursuit on Aumomartc Evaluation. Journal
of Personality and Social Psychology, 557.

Mohd Rizal Palil, M. A. (2011). The Impact of Goods and
Services Tax (GST) on Middle Income Earners in
Malaysia. World Review of Business Research,
192-206.

Mohd Rizal Palil, M. R. (2013). The Percepton of Tax
Payers on Tax Knowledge and Tax Educaton with
Level of Tax Compliance:. ASEAN Journal of
Economics, Management and Accountng, 118—
129.

NichapaBoonyarat, S. S. (2014). The Anwcedents of
Taxpayers Compliance Behavior and the
Effecuveness. Journal of Management and Social
Science, 23-39.

Paul Dourish, V. B. (1992). Awareness and Coordinatdon in
Shared Workspaces. ACM conference on
Compuer-suppored cooperatve work (pp. 10—
114). New York: ACM New York.

Pauline Niemirowski, S. B. (2003). Tax Related Behaviour,
Beliefs, Ammdes, and Values and Taxpayer

124

Compliance in Augwalia. Auswalian Taxation, 132—
165.

Raghuram, G. &Dgepa, K.S. (2015). Goods and Services
Tax: The Inwoductdon Process, Research and
publicaton, [IM-A, W.P.No. 2015-03-01, pp1-43

Ramani, P. (2013, Seprember 20). GST Benefits Outwiegh
Drawbacks. Rewieved April 1, 2015, from Freg
Malaysia Today: htp://www.freemalaysiawoday.
com/category/nation/2013/09/20/gstbenefits—
outweigh-drawbacks/

Santi, A. N. (2012). AnalisisPengaruhKesadaran
Perpajakan, SikapRagional, Lingkungan, Sanksi
Dendadan SikapFiskusterhadap Kepawhan
WajibPajak. Semarang: Thesis Swam — Fakuls
Ekonomikadan Bisnis.

Simon James, C. A. (2002). Tax compliance, self—
agsessment and mwx. Journal of Finance and
Managementin Public Services, 27-42.

Singh, V. (2003). Malaysian Tax Adminiswaton. Kuala
Lumpur: Longman.

Sivo, S. A. (2006). How Low Should You GoA Low
Response Rates and the Validity of Inference in IS
Questonnaire Research. Journal of the Association
for Informaton Syswems, 351414.

Sivo, S. A. (2006). How Low Should You GoA Low
Response Rates and the Validity of Inference in IS
Questonnaire Research. Journal of the Associaton
for Informatdon Syswems, 351414.

Sweven, D. (1989). Culwure and self-percepton in Japan and
the Uniwed Smtws. Journal of Personality and Social
Psychology, 124-131.

Swmdenmund, A. (2014). Using Economemwics. Uniwred
Smws: Pearson.

Tayib. (1998). The dewrminant of agsessment mx
collection the Malaysian local authority
experience. Thesis Submited for the Degree of
Docwor of Philosophy w the University of
Glamorgan: The Malaysian Local Authority
Experience.

The 2015 BudgetSpeech by YAB Daw' Sri MohdNajibTun
Abdul Razak. (2014, Ocwber 11). Rewieved April
1,2015, from Bernama: htp://www.bernama.com/
bernama/v8/newsspeech.phpAid=753

Tulu, L. (2007). Dewrminant of Taxpayers Volunmry
Compliance with Taxaton The Case Sudy of Dire
Dawa City. Ethiopia: Faculty of Business and
Economics.

Www.pbr.co.in



Uma Sekara, R. B. (2013). Research Method for Business.
Uniwed Kingdom: Wilgy.

V, S. (2003). Malaysia Tax Adminisraton. Kuala Lumpur:
Longman.

ZainolBidin, F. M. (2013). Using Theory of Reasoned
Actdon © Explain Taxpayer Inentdon 0 Comply
with Goods and Services Tax (GST). Journal of
Scientfic Research, 387-394.

Tekeli, R (2011) The Dewrminant of Tax Morale: the
Effects of Culwral Differences and Politcs PRI
Discussion Paper Series (No.11A-0).

Www.pbr.co.in

Pacific Business Review International

Dup, A. H. (2014). The Influence of Taxpayer's Awareness
and Tax Morale Toward Tax Evasion. Business
Economics and Law, 60-68.

Torgler, B. and F. Schneider (2007). Shadow Economy , Tax
Moralg, Governance and Insuwtonal Quality: A
Panel Analysis, CREMA Working Paper Series,
200702, Cenwr for Research in Economics,
Managementand the Ars (CREMA), 1-64.

125



