Pacific Business Review International
Volume 10 Issue 8, February 2018 Article Section

Digitalization in the midst of Digital Division in India

Debidutta Pattnaik,

Co-founder & Managing Director
Pragati Marg Foundation, International Training Manager, Microlend, Australia

Abstract

The bequect of eleétroni¢ ¢ommerce ic gaining ground, ochieving unpreéedented growth ond wideopread popularity oll
ofrooothe globe ond in Indio. Borring acide the initial jittery otort thot reculted primorily due to the lock of truat; conoumerc
around the world ond in Indio are more experienced ond ¢onfident today, relying heavily on eleétroni¢ trade ond commercée
over the traditional mediuma. Even the cenior denizencare opening up to digital mediuma. Though the peréentage of online
¢onoumercore comparotively leas; in 2013, Acia Pac¢ifi¢ emerged acthe otrongect ecommerée region in the world with colecof
around 567.3 billion USD re¢ording agrowth of over 45% over 2012, ronking ohead of Europe (482.3 billion USD) ond North
America (452.4 billion USD). The e-¢om bucinecoin India icrecording imprecoive growth over these yeorcond the growth
rate doubled in 2015 vic-o-vic the previouc yeor. Conoumer behaviourc ore ¢honging drocti¢olly in the era of digital
reformation. Dynomic¢oof the morket, morketing opportunities, cocial behaviour eté. have ¢chonged the way bucinessicdone
in thic foot Seveloping nation. Not only éommerée, digitalization ic alco influenéing coéial behaviour ond Governonée. In
foct, there i o growing notion to the vicion of digitalizing India with phenomenal progreasin the areos of appo ond portalc
development for the diccemination of information ond delivery of high-value publi¢ cervi¢esover the internet. Indicichome
to the largect Publi¢ Didtribution Syctem in the world, ond e-pdcicarevolution in enhonéing tronoporency ond eliminating
pilferogesin the oyctem. Currently, the otote of Andhro Pradech icleading the roce. At thicjunéture, inadequate infroctruéture
and digital illiteraCy are mojor impedimentcin the potho of progrecoive digitalization aomojority of India icyet to tacte the
firat-fruitcof digital revolution!
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Introduction From the pergpective of o bucinecs, emerging new morket
offerc are cubtly ond owiftly replocing racke of conoumerc
ond therefore it’s getting oll the more difficult to win ond
retain o brond loyal ¢uctomer in the era of digitalization.
Newer brondc appeor ond dicuppear overnight. Even come
of'the oo ¢alled “ectabliched bronds” oren’t opored in the éut-
throat cCompetition via technologiéal infusion. For example,
on¢e o morket leader in the mobile phone cegment, Nokia,
would have never imogined to be laid off racks in India,
being reploced by the then dluggich Somoung whi¢h owiftly
dioplaced ito poaition by the notebooks ond goloxy ceriec
baced on Android applic¢ations. Similor precoure wao felt in
Microooft, globally, with the ricing popularity of Apple run
on Ma¢ OS. Unfortunotely, intellectuol property righto are
moking exictence even more difficult for come businecesin
thece environmento. Nothing ceemoto be permonent in the
era of digitalization with morketo demonding chonge more
prooctively thon ever before.

Digital te¢hnology ic driving ¢honge. Morket, marketing
opportunities, marketing c¢honnels, ¢oot otruétureo,
governonce ond oll other vital ¢omponents of bucinecs &
politiéc ic radically ¢honging in the midot of digital
revolution in Indio. Advent of Jigitalization in bucinecs
environment hoo ckewed the morketc more towordo the
buyerc. For every unmet need of o ¢onoumer there ore
¢ountlecs moarket offerc over the internet, mony o timec
¢onfucing ¢onoumerc ogoinct moking o rotionol c¢hoice.
Similarly, acpiration of the Government in building on ol
in¢luaive, interéonnecéting & interlinking nexuc joining oll
opherec of ocoliety over the digital opace, ic gaining
momentum cince the ¢all for a digitol notion in July, 2015.
However, thic vicion oppeorc highly ambitious, cooring
obove the ground realitiec in the chort run. Nevertheleos, it
haocet the right tone for adreom future notion!

Traditional Inductriec ond buciness modelc are be¢oming
oboolete all around the globe, locing ground to ¢ompetition,
giving way to te¢hnologically advonéed innovative
olutionc. The abyomal death of the moct influentiol event of
the ce¢ond millennium, the printing precs, ctondc oo on
exomple to the potential threatc ond dicruptionc thot
technology ¢on exert. Though the demond for newo and
information hoo not ¢honged, but the meono of production
ond ¢onoumption have been droctic¢olly oltered!

Conoumeriom, ¢ompetition ond coopetition ore of peok
paving way for further dioruption, keeping intoct the
¢hallengeo of effectiveness & ¢oot competitiveneco right
within the environment of ¢ut-throot competition. End of the
day, it’c only curvival of the fittect, one or none! There
maybe nothing wrong in it per o, acit ¢on be argued that,
¢ompetition pavec woy for more innovation leoding to
innovative colutions, working in favour of the conoumerc.
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But my c¢onéern ic. how long ¢on technology ond
entrepreneurioal philocophiec remain friendlyfi
Unfortunotely, machine icrepla¢ing mon in the era of high-
tech modernizotion, one of the threatening concequencéecof
technologi¢ally driven indudtriolizotion. And for o ¢ountry
like Indio, with ito largect ¢hunk of population in digital
ex¢luaion, the aftermoth appearc éounterproductive, ot leoct
in the chortrun!

Literature Review

“Digitolizotion opurcinnovotiong, boootsin¢luciveness, ond
enhon¢ecthe overall conoumer experiencea. But at the come
time, digitalization ic dioruptive, chonging fomilior
otructurec ond expectationc of the economy, cociety ond
even politi¢a It even raices quectionc obout new bucineco
models, obout how ond when regulatorc chould intervene
ond bring poli¢y ¢hollengeowith regord to privocy, cecurity,
truct, ¢onoumer polic¢y, competition, innovation, jobc ond
okille” (OECD, 2017).

In the ¢ontextual environment of globalizotion, innovation
and informotion, Jdigital tec¢hnology ic leading
tronoformation. Everything ceemajuct o finger-tip away in
the virtual world of digitol oyctemoinfluenéing all otreomacof
bucineos, otience ond cociol funétions. However, with the
ricing popularity, growth ond aléeptonce of digitalization,
the need for cufety, cecurity ond ethic¢o, icogrowing conéern.

Digitolization hoc ougmented the trend of the world
eConomy towordc be¢oming on interdependent cyoctem.
Time ond dicton¢e whi¢h have been under acoomlt for 150
yeara, have now virtually ¢ollopoed with the rice of the
“global village” ond electroni¢ ¢ommerce. The world ic
becoming one market incteod of mony individuol notionc
with the odvent of mony mego-firmeo ond internet-enobled
mini-firme. (Kinicki & Williomg, 2003).

Therefore, the need of the hour ic otrengthening digital
cecurity ond privocy protection. In o cufe ond cedure
environment, individuolg, firmo ond governmento will feel
more ceéured while unleaching the endlecs benefitc of
digitalization ond elec¢troni¢ commerce. However, brokecin
form of digital ex¢lucion ond digital divide, either out of
natural deprivation, injuctiée ond (or) ignoronée in Countriec
like Indio. ond other emerging notionc are hurdlec to the
progreaaive path of one-world-one-morket notion!

The menace of digital division in India

The term digital divide wao firat ¢oined by the former
Adooictont Secretory for Commerce ond TeleCcommunicationo
in United States, Lorry Lrving. He wonted to highlight the
dictinétive gap between thooe who are ¢opoble of affording
the required digital devices from the onec who ¢onnot.
(Droguloneacu, 2002). The phroce “digital divide” refercto
the unique and dioproportionote poce of development in
ococietiec having differentiol aééecs to digital infractructure
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ond cerviceo. (Poul J., 2002). It referc to the digparities
between nations(Noughton, 2001 & Poul, 2002).

The fracture of digital divide ic wideopreod ond rompont
ocrooothe developing world, like Indio. The term “divide” ic
ouggecative of a cignificont borrier that chorply dictinguichec
two brooder cec¢tioncof cociety, Compored ond controcted on
the oCole of digital Copocity ond Connectivity through
Internet, Computerc, Tobs, Smart phonecor other electroni¢
mediuma.

“Digitol divide” ioprominently felt in India in¢luding other
developing nationc. However, due to itomaasoive population,
the intenaity of the opread ond gravity of the cituotion ic
oignificontly higher for thic digitally illiterate notion. To
illuctrate the ctatement, I would like to toke the example of
demonetization in Indio.

Whole of India cuffered o virtual pounomi’ ond o powerful
‘teétoni¢ choék’ following the bold deéicion of the Gol on
the 8th day of November, 2016: 17,165 million Ro. 500
notesond 6,858 million pie¢ecof Ro. 1000 notes, amounting
to Ro. 15.44 lokh ¢rores in value or 86% of the overall
¢urrency in cCiréulation wac deélored “illegal tender”.
Almoct the whole ¢ountry woo on rood - lining up queuec
before Bonko ond ATMo for ex¢honging ond (or) drawing
new currenéiec. Coach economy Collopoed for o while,
leaving millioncin deopair!

The dituation woc worce omong the poor ond rural
population. World of the poor virtuolly ¢ome to on end
following the enforéement of demonetization reculting in
tremendouc loooes, beyond ony numeri¢ oCole of
¢omporicon. Unfortunotely, numberc ¢omnot meoocure or
even opproximote the qualitative looes that waved like
pounomi to the moat vulneroble ond digitally ex¢luded rural
population. For more thon oo month, the e novo finonéially
in¢luded population were foréed into digital finonéiol
ex¢lucion! And more cuch inéident will further dompen the
morale ond e¢onomy of the nation. Therefore, digital divide
icocurce affecting curvival of the poor poct demonetization.
And, it will ¢ontinue to be amenace in the long run for the 70
percent Indionc living in itc 600,000+ villogec a¢rooo the
notion.

Aport from the digitol divicion, Indiaicoloo grappling with
¢ach, knowledge, economi¢ and oocial diviciong;
¢onfronting ond baring itc way towords the holiati¢
tronoformation of the nation. However, otrategi¢ impetuc
from the Govt. icoll the more growing towordcdigitalization
ond o digitally tronoformed notion! Even the chare of
ele¢troni¢ ¢ommerce ic on rice. Borring acide the initiol
hi¢¢up whi¢h woo primarily due to the la¢k of truct on thic
newer form of morketing ¢honnel, Indion ¢oncumerc ceemo
to have quickly adopted ¢honge ond ore therefore relying
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heavily on the digital mediumao. Therefore, it would be
interecting to oboerve come of their behaviours ond alco
delve deep in ¢omprehending the ground realitiec on the
oize, influenc¢e ond ¢hallengeo of the digital mediumo of
trade ond commerée in Indio.

Research Objectives

The receor¢h woocCarried out with the following objectivea:

To i1dentify the ¢urrent poaition of “digital divide” ond
the aize of e-¢ommerce Inductry in Indio.

To underctond the behaviour of Indion ¢onocumers over
digitol mediuma.

To acoeas the prooétive meacures of the Gol towardo
digitalizing Indio.

To explore the problemcof Rural Indic.ond onolyze the
impact of the Comprehenaive digital colutiong, plonned
ond propoced by the Government.

Research Questions:

Some of the fundomental recear¢h quectionc aricing out of
the above dictucoion ore:

What icthe extent/precent otatucof digital divicion in Indiofi
What ic the aize, opportunitiec ond ¢oncernc of itc digital
opacefi

Whot icthe actuol ground penetrotion of Digitol cervicecond
deviceai.e. internet, omort phonecetc.fi

Who ore the ucerc of thece cervices ond deviceofi Whot ore
they ucing the devicecforfi

Whoat icthe precent ctotuc ond cize of e-commercée Inductry
in Indiofi
How are the conoumercbehaving in digital environmentfi

What are the prooétive otepc of the Gol towardo
digitalizationfi

Con digital in¢lucion focter co¢io-e¢onomié troncformotion
of'the rural populationfi

Research Methodology

Thic recear¢h ic on exploratory otudy. Doto from both
primory ond ce¢ondory courcec are uced for the recearch.
Doata ic ¢olle¢ted from Booka, Journals, Recearch Paperg,
Induatriol Reportc ond Publi¢ations, Newo Poperc etc.
Different webaitec ore oloo ctudied to ¢olleét the required
dato. Method of ¢roas referenéing woo alco adopted during
the Cource of the recearch.
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Major Findings
Digital revolution in India: Opportunities and Concerns

IAMAI-IMRB (Internet cnd Mobile Acociotion of India &
Indion Morket Recearch Bureou) reporto cuy that, Urbon
India hao ¢loce to 60% Internet Penetrotion, refleéting o
level of cuturation, but there are apotential 750 million ucerc
in Rurol Indio. The number of Internet ucerc in Indio woo
expected to reach 450-465 million by June, 2017 up 4-8%
from 432 million in De¢ember 2016.

Urbon India with on ectimated population of 444 million
olready hoo 269 million (60%) ucing the Internet. Rurol
Indio, with on ectimated population of 906 million oo per
2011 ¢enous, hao only 163 million (17%) Internet ucerc.
Thuo, there ore opproximately 750 million potentiol
population ctill in Rural Indiowho are yet to be¢ome internet
ucIac.

Along with the growth in digital in¢lucion there will be on
expected rice in e-trode ond commercée ¢ontributed from the
hinterlondcof the nation. And perhopothicwill mork the era
of New Indiain a¢¢omplichment to itodigital vicion!

Keeping acide the prominence of digital divide thot do exict
in thicgiont ond Seveloping nation, alatect aurvey by Google
reveoled thot, almoct oll of the Indiom omort phone ucercuce
their deviceato ploy gomeao. Now, though the productivity of
ouch aétiono ¢on be dictucsed ond deboted for long, it’c
¢ertoinly on effective mode of celfrecreation.

About holf of the overall population in the curvey uced their
omart phoneo for co¢ial networking ond receorching, on
emerging ¢onoumption pottern to quench the uncoticfied
needo of the modern conoumerac. Ac o general inference, it
¢on be inferred thot, people in Indio demond information,
entertoinment, appreciation et¢. whic¢h icbeing broadly met
through the help of digital mediumcond thot’sc why there ic
on upourge obaerved towardcdigital produétcond cerviceoin
thionation!

Whot would be more interecting from here ic o ¢loce
obaervotion on the productive ond unproductive goin (loco)
that o omart devi¢e ucer finolly end up with vic-o-vio itc
potential towords Creating o world of Synomié¢ ond
progreaoive troncformotion, ecpeciolly among thooe who are
living in long ex¢lucion; provided the wide gop of digital
divide icaqueezed through ctrotegi¢ infucioncboth from the
publi¢ ond private bodiecalike.
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Smart Phone Activities in India
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Ao a general inference, integration of digital teChnologiec
into everyday life hao¢ertainly alleviated the life-otyle of on
average Indion living in o town or ¢éity. Leorning ond de-
learning hoo be¢ome focter. People enjoy unpreéedented
otceco to informotion, internationol ¢ommunitiec ond
forumoond all thicicpaving anew dimenaion to the way life
chould funétion in thicultro modern ond high-tec¢h phace of
innovotion. But the vital quection aricing here ic: When will
rurel Indiareop itobenefitofi

Booming Social Inclusion

Today ¢onoumerc in thic Country enjoy living in o multiple
oimuloted ond virtual cocial oyotemo. In foct, there ore more
worldocinaide the digital opace thon it icoutaide. Every group
in facebook, twitter or whats-opp, ic o multi-linguol, multi-
¢ultural virtuol coé¢iol oyctem in iteelf where people love
opending unoccounted time in.

The digital communiéotion ond coéiol oyctem ¢on empower
even the minute population of the remotect of villogecto ctay
¢onnected to the outer world oo eaaily ond ¢oot-effeétively.
All thot icrequired icao omoll “verticol cfreen” Connected to
the nexucof internet ond on averogely educoted lay operator
who ¢on ¢omprehend the ¢ontents ond oftively trigger or
portiéipate o.diccucsion.

Therefore, it could be rightly otated here thot, where phyaical
infractruc¢ture toke ageo to reoch, digital te¢hnology ¢on
penetrate of eace! Perhapothece ore come of the reaconowhy
the ¢urrent Gol icéacting the vicion towardodigitalizotion!

Sociol media ic gradually upgrading o common mon to be
more a¢commodative to demogrophic, cocial ond cultural
diveraitiec ond be more compatible to poychographié
cho¢ks. Today, oco¢iol medio enjoyc the power omd
preéedenée in influenéing and Seciding the fote of o Govt.
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right in the wee hourc of poli¢y decicions omnd (or)
executiono. Fate of o Govt. ic 6e¢ided in the virtual world
woy before the a¢tual opinion iomade in the real world!

However, on the negative aide, even abogucor foke ¢ontent
gaino ground ond opreado virally within a motter of few
aecondo. Unfortunately, negativity opreadomuch facter thon
poaitivity! Ac on example, while political portiec are ucing
oco¢ial platformo to goin political mileoge, terror
orgonizotions ore ucing the come medium to opread their
mali¢iouc intentiona. Therefore, the Govt., poliéy mokerc
ond bucineces ore more C¢hollenged to be proactively
engoged in detecting ond eliminating threot elementobefore
it ¢atc¢heo fire by influené¢ing millionc. Unfortunately, it’c
much eaaier coid thon Sone!

Social Realities: e-societies displacing r-societies

Coming to the deeper cocial realities, people ore be¢oming
more celf-¢entri¢ in digital environment. Real communities
ond oocial life ic being replaced by e-¢ommunitiec ond e-
ooc¢ietieo. Unfortunotely, while o fellow being icloaing life,
people ceemochomelecoly unachomed ¢opturing celfiesthon
extending timely help to rectore the life in donger. Perhopg, it
iothe wee hourcof humon outo-extinétionfi

Tec¢hnology ic no more ¢onfined to on event, octivity or
pro¢easony more, teChnology icdiorupting thought patternc
via cocial platformo. Poct fucebook era, there ic o olight
alteration even to the long ctonding definition of a friend or
“e-friend” per ce: it’c no more o friend in need ic o friend
indeed; rather, in the b forum, a friend who likecyour poct ic
afriend indeed!

Thuoc the oodiol behaviourc of people ore dractiCally
¢honging while we are getting ¢locure ond ¢looure towordc
¢reating o one world community with the help of digital
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technologiea So, the vital quedtion to be acked here ic: ¢om
the modern digital world Create reol life opportunitieg,
¢honge the living pattern, life otyleg, offcet ond dicrupt the
ooc¢io-economié otrato, enhonée the bucinecoec ond
¢onoumption potternc of the impoveriched world which ic
living alife of long ex¢lucionfi

Opinions influencing opinions

It would not be wrong in ouying that, diffucion of digitol
te¢hnologiechacqualified on averoge Indion concumer to be
¢alled o “prooumer” (producer + ¢onocumer). BeCouce o
¢onoumer iono more ¢oncuming for hicown gain, rother hic
¢onoumption ond feedbock ic producing or impacting the
behaviour of other concumera.

Every feedback of o ¢onocumer, irrecpective of hic coéio-
eConomi¢ dtroto, iopotentiolly impoacting the purchocing
deciclono of others. A ¢onoumer icentitled opportunitiecto
be aco-¢reator of amarket offer. Hiovoice and deéicioncare
better heord. Digital platformchave empowered conoumerc
to diorupt the morket mu¢h more powerfully thon whot it woo
obcerved o decade ogo in thionation. Today opinionc ¢atch
fire in ce¢onda.
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Digital te¢hnologiec have eaced the procecss of trade,
okewing the morket olightly more in favour of the buyera.
Thuo the ¢oncumption pottern ond buying behaviour of
¢onoumerc ore recording o gradual chift oo they feel more
empowered ond heord in digitol environment thon whot ic
wowoin the phyaical opace.

However, dll the goin ic not bioaoed towords ¢oncumerc
alone; o large extent of it ic oloo inc¢lined towordc the
produc¢erc ond marketerc. Through eCRMo ond online
feedback oyctemga, bucinecoesremain better connected to the
market, read their peréeptioncbetter ond therefore are better
equipped to cerve the morket with the right kind of offerc.

Status of digital inclusion in India

Aocper the recearch ¢ompilation of E-¢ommerce Foundation
2015, 254.5 mn of Indionc were digitolly included via
internet, conctituting to 27% of the overall population. Out
of'thig, 33% uced omart phoneswhich ¢ontributed to 20% of
the online cules; 80% of the online coles¢ome from PCoond
Tablets in the ¢omfort of home or offic¢e opaces and at the
eace of o few “fingertip topc ond imprecoions’. And thicic
juct the beginning of o giont era of troncformation thot the
notion icyet to realize.
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Source: World Bank, Internet Livestats, Statistica and Ecommerce Foundation

The ¢hunk of e-chopperc within the group of online
population icre¢ording o morginal flué¢tuotion around 27%.
Precicely, the chore of e-¢ommerée population omong all
internet ucerc over the four yearowere 27%, 31%, 29% ond
32% reopectively. However, the number of internet ucerc
omong the whole population were 9%, 10%, 13% ond 19%
reopectively. Thuo the rote of growth of internet ucerc ic
growing ot muc¢h footer rote thon the growth of e-commerce.
It may be due to the foct that, there icéonaiderable rice in the
number of internet ucerc ocroos Indion villages who do not
porti¢ipote in electroni¢ trade ond commerce. Otherwice, it
¢om be inferred thot oll of the new internet ucercare not active
in e-¢ommerce.

Dota cuggeato that, out of the 1.3+ bn “humon Copital” in
Indic, 942.6 mn i.e. app. 72.5% of the population ic above
the oge of 15 who are actually the potential or direét decicion
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mokero for e-trade ond ¢ommerce. However, in the precent
¢ontext, only ameogre 82.3 mni.e. 8.7% chop online.

Compooaite oot of World Bonk, IMF ond Ecommercée
Foundation cuggeats thot, the precent chare of e-Commerce
to GDP iconly ot 1.23% whiéh icouggective of the foét that,
e-¢om in Indiaicyet in itonactent ctoge of operation ond ot
the introductory phoce of the Induatriol ¢ycle.

However, though the volume of buciness ic very lecs, in
2013 Aocio Pocific emerged oo the otrongect eCommerée
region in the world with colesof around 567.3 billion USD
re¢ording agrowth of over 45% over 2012, ranking ohead of
Europe (482.3 billion USD) ond North Ameri¢o (452.4
billion USD). The etom buciness in India ic recording
imprecoive growth over these yeorc ond the growth rote
doubled in 2015 vic-a-victhe previousyeor.
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Average opending per conoumer hoo olmoct doubled intwo ~ more ¢onocumerc relying on e-Commerce, the inductry ic
yeorotime from $163 in 2013 to $309 in 2015. The trend ic  expected to achieve exponentiol growth.
projected to enhonce further from here and with more and
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Preferred mediums of Indian buyers double ond triple digita, it won't toke much time to witnecs o

different atory of the cituation. Ac buyerc ¢ontinue repeot
pur¢hoce ond new buyerc get added through voriouc
mediumg, the ¢ontribution of ecommerce in Indiaicdeemed
to ochieve curmounting heightoin the neor future.

In a ¢oncumer barometer curvey ¢onduéted by Google in
2014-15,the population of 8401 people revealed thot the
moat preferred purchace mediumo ore ctill the troditional
otorea. However, if the growth of e¢om ¢ontinuesto coor in

othar 3%

rchase Mediums

Phone 3%

Source: Google Barometer
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Post purchase behaviour of Indian consumers
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In the come curvey, the poct purchace behaviour of thece
people woorecorded oo

Post Purchase Behaviour

Looked for halp on product usags F
1
Looked for help on set-upfproduct purdhase

Posted reviews fratings

Shared Purchase Experience on Social
Metwarks

MNone of these
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What'c interecting to note here ig, though 82% of the
population purc¢hoaced via Stores, almodt holf of the totol
population exprecssed their poct purc¢hace opiniongviewsin
the oocial platformo which in turn would influenéing the
buying behaviour of other potentiol ¢oncumerc. Thicopeoko
a lot about the latect trend of the Indion concumerswho are
empowered to be more exprecoive through the opportunities
being ¢reoated viathe digital mediumg, all the more thon ever
before. Thic data validates the orgument propoced in the
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earlier oe¢tion of thicpaper.

In the come curvey, 1404 regpondentc revealed the type of
webaitec ond oppo they viacited to moke their puréhaceo.
Generol online retoil ctores (eg. Amazon, Flip Kart) and the
ouction ond ¢loooified aite (eg. ebay) led the race aothe moat
tructed e¢om aitea.

Where do the Indian e-com buyers buy from?

General Online Retail {eg Amaron)
Download Portal
AuctionfClassified Site feg ebay)

Apparal and Footwaar

BusfTrain Company

super market /hyper market

Travel Agent/Tour Operator Stors/Tourist
mMabilz Phone Brand

Price Comparison Site
Alrline

Make-up Brand

Cthar

Cnline Streaming Service
Travel Agent fMMTowr Operator
Onbine Ordering Platform
Furniturs Store fHome Centre
Tourist Board/Destination
Dhepartment Seare

Product Brand

Insurer
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TV Brand

Websites/Apps Visited for Purchase
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Source: Google Barometer

In general, Indionc prefer buying from more tructed brondo
ine-com.

Buyers' choice in digital platforms

Now ¢oming to the octuol content of electroni¢ trade,
Clothing, Information Te¢hnology, Media & Entertainment,
Shoec & Perconal Lifeatyle, Heolth & Beouty, Home &
Garden, Tele¢om, Houaehold Eleétroni¢a, Toyas, Food/near
food, Sporto& Recreation ond othercéontributed to the B2C
product backetooold viae-Com.

Travel (flight ticketoond hotelo), packoge travel ond privote
trangport, Inouronces, event tiéketo took the reopective
deatending charecin cervice. It meoncthere icagradual chift
in the ¢onoumer peréeptionc in India indi¢oted by the fact
that there ic o wide ronge of producétc ond cervic¢ec being

purc¢hoced through eleétroni¢ mediumao. The threot of foke
¢ounterfeito ic getting cubdued with the ricing ¢onfidence
drown via the purc¢hoce from bronded ond tructed “ctailers’
reculting in repeat purc¢hoce. I would give my perconal
exomple oco witneosto outhentié the obove inference. India
ic graduolly chifting from on era of “no faith” in e-trode
towardo “full foith” in the virtuol medium of trade ond
¢ommerce.

Devices used for online purchase

Coming to the deviceo being uased for the purchoce, other
thon ¢omputerc omort phonec emerged oo the triumphont
runner acthe modat fovoured device for eCommerée. And it ic
interecting to point here that Rural India ic being digitally
in¢luded vio.amart phonesthon computera.

Devices Used

Tablet 1%
=,

Other Internet
enabled
devices 3%

Source: Google Barometer

Smort phone icemerging acone of the moct preferred device
for internet acétivities. More thon ¢omputer, omort phone ic
enjoying wideopread popularity in Indio, even in itcremotect
¢ornerowhere electriéity icyet to reoch.

Though the precent chare of amart phone induced cell iconly
3%, the figurec will Certoinly ¢honge in dayo to ¢ome,
eope¢iolly when Rural India will get more ond more
in¢luded to eleétroni¢ trade ond commerce. However, the
icouesof Rural India are different ond unfortunately nothing
phenomenal ¢on be achieved unlecos the icoues of “Real
Indio” are optly oddreased. Otherwice, the impoct of digitol
diffucion will be limited to conoumption of valuec for the
£000 of only a.few!

Economic Issues of Rural India (ground realities as
observed in the field of PMF)

Rural India icthe hub of forming ond the home of formera.
However, almoct 85% of the lond holdings belong to omall

ond morginal formerc who ore lorgely dioperced ond
fragmented with omoll lond holdings. Thece primory
producerc lock e¢onomies of oCole, are prone to ¢limote
¢honge ohocks. Unorgonized with produce, frequently
undervalued! Aééeao to ¢redit ic untimely ond inodequote.
Mony atimec adverce! The formerclack aééesoto Primary
Morketc ond ore extremely limited in morketing
opportunitiea.

Proc¢ti¢al con¢erncof the poor producercare exprecoed with
the help of flow ¢hartoin the following pointa.

Long Supply Chain

Agro producée of Rural Indio poco through o long cupply
¢hoin ond therefore, poor formercdon't get the foir price they
decerve on the output. The following diogrom icahypotheti¢
illuctration on the long cupply ¢hain that forming produéec
typicolly undergo:
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The fourth iooue ic related to the notural rectri¢tionc on
entrepreneuriol initiotivecof morginal formerc.

Hardly anything beyond subsistence farming for poor
producers

Lock of Copital ond moco oCole productivity ore noturol
impediments whi¢h rectrict the growth of fomerc from
be¢oming entrepreneurc. Therefore, dreaming onything
beyond cubaictence forming ic on ombitious vicion. Poor
producer(c)éomnot dreom of ofquiring o volue ¢hoin ond
thereby enhonc¢ing their ¢hanceo for higher returnc through
value addition whi¢h ic ucually availoble to ¢onoolidatoro

Article Section

ond traderc. However, dedicated effortc of Civil Societiec
ond inctitutionc like NABARD ore ¢honging thece
¢onceptiono. Macoale ¢onoolidation of formercin form of
¢ludterg, ¢lubos ond producer componiec ic enobling real
producerc to unleoach their entrepreneurial acpirationc.
Inctallotion of procecoing unitc ond volue c¢hainc ore
enhon¢ing the ¢honées of higher returnc for the real
producerc. However, thece initiotives ore very much ot the
noctent atoge ond need long extended ond dedicoted aétionc
to bring forth peréeptible recultsin future. So for, mojority of
the finon¢ing icmade available to tradercond proc¢ecsora.

Thuo the icoueo of Indion forming ic delirious, however, if
formerc are ¢onoolidated ond empowered through digitol
¢onnectivity, mony of the iocoues ¢on be addreced
effi¢iently. Drawing evidence from the impoct of digitol
technology over the global morkets Indion formers ¢on
¢ertoinly be empowered ond be lorgely benefited via digitol
diffucion.

Digitalization of forming ¢on poooibly reduce the long
oupply ¢hain; enobling poor formerc enjoy eacy ond
exponentiol a¢éeao to dire¢t and foirer morketo. Finonce
from primory ceétor lendercéould be focilitoted over digitol
mediumo bringing on end to the ¢ootly ce¢ondory cource
finonéing. At leact ot the hypothetical level, digitol in¢lucion
¢on footer co¢io-e¢onomié troncformation of the poor. And
perhapothese ore come volid reaconowhic¢h have motivated
the Government to expond the ocope of digital Governonée
inIndio.

Proactive steps of the Govt. of India

Deopite the prevoiling icoues of Rural India, under the
flogchip vicion of digital India there hacbeen a phenomenol
rice in the number of digital utilities, in form of portolc ond
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omort phone opplications, developed for foéilitating
information, education, health, former welfore, ogri¢ulture,
finonéial iné¢lucion, publi¢ cufety ond proteétion. Some of
the mojor ¢ontributionomade by the Government of Indiain
the area.of Digitol initiotivecare:

Soil Health Card: Under the oegic of Minidtry of
Agric¢ulture & Formerc welfare. Aimo improvement of ooil
health ond productivity by promoting integroted nutrient
monogement ond judi¢ioucuce of chemical fertilizero.

Pusa Krishi: Developed under the directivecof Minictry of
Agri¢ulture & Formerc Welfare. Help formerc to find eooy
oolutionsto form problema; get information about weather,
new ¢ropacete.

eNAM: Under the Minictry of Agri¢ulture ond Formerc’
Welfare, the Nationol Agriculture Morket (NAM) ic o Pon-
India electroni¢ trading portal which networko the exicting
APMC (Agric¢ulture Produc¢e Moarketing Committeec) to
¢reate o unified notional market for ogri¢ultural
¢ommoditiec.

Start Up India Portal & Mobile App: Developed under the
oegic of Miniotry of Commer¢e ond Inductry to nurture
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innovation ond otortups in the country. Alco to drive
ouctoinoble eConomi¢ growth ond generote lorge Cale
employment for the Notion.

Udaan: Comeo under the purview of Miniotry of Home
Affoirc ond Notional Skill Development Corporation
(NSDC) for addrecoing EConomic¢ icouecof the otate of J&K.
It aimoto provide okilloond job to the educated unemployed
youth of the ctote.

Shaala Darpan: Minictry of Human Recource
Development (KendriyaVidyolayaSongothon). Aimo
improvement in the quality of learning, effi¢iency of achool
adminictration, governonce of achoolo & cervice delivery to
key otoke holderc nomely, otudents, porents, teoChers,
¢ommunity ond ochoola.

MKISAN: It’c on SMS portal to addrecs the queriec ond
¢oncerncof formera.

Crop Insurance Mobile App: Colculotes the inocuronce
premium for notified ¢ropobaced on area, Coverage omount
in ¢ace of loanee former.

BHIM (Bharat Interface for Money): Monoged by the
Noationol Payment Corporotion of Indio. The app helpomoke
poayment troncuctionsoimple ucing UPIL.

Mid Day Meal Mobile App: Minictry of Humon Recourée
Development hac developed thic opp for the effective
monitoring of daily ond monthly mid-doy meal dato.

Parivahan Portal: Minictry of Rood, Tronoport ond
Highwoyo governc thic portal to improve the quolity of
cervice delivery to the ¢Citizen ond quolity of work
environment.

NIRBHAYA App: Originolly developed in UP; appliec to
the regpective ctate govta. Emergency oppli¢ation developed
to diatreas¢all to opecified contact or group in on emergency
aituation.

National Career Service Portal: Minictry of Lobour ond
Employment monogec thic portol. It oimo to ¢onnedt
opportunitiecto the aopirationcof the youth. Regictrotion for
job oeekers, job providers, okill providers, Career
¢ouncelloroeté. are done in thicportal.

UMANG (Unified Mobile Application for New-Age
Governance): Under the Miniotry of Ele¢troni¢c ond
Information Te¢hnology enobling o Single Point a¢éeas to
all government cervicea.

Shala Siddhi: Nationol Univeraity of Edu¢ational Plonning
ond Adminictration (NUEPA) odminicterc it. It’c a
¢omprehenaive inctrument for c€hool evaluotion under the
National Programme on S¢hool Stondardc ond Evaluation
(NPSSE).

Saransh: Comeo under the oegic of Central Boord of
Secondary Education. A Ccomprehenaive celf-review ond

205

Pacific Business Review International

onolycic for CBSE affiliated ochools ond porents for
onolyzing ctudento performonce.

National Scholarship Portal (NSP): Minictry of
Ele¢troni¢cc ond Information Technology overceec thic
portol. It’c o one-ctop colution for end-to-end ocholorchip
pro¢eaoright from the cubmicoion of ctudent opplication to
dicburaol.

SWAYAM: Minictry of Humon Recourée Development hao
developed thic portal for bridging the digital divide aomong
otudents by linking them to the moinctreaom knowledge
economy through free online courcea.

SUGAMAYA PUSTAKALAYA: A ¢ollaborative effort of
aeverol orgonizationounder the leaderchip ond directionc of
Gol. It’can online librory of diverce aubjeétcand longuoges
for the blind ond print dicubled.

UTS App (Unreserved ticket through mobile
application): Under the cupervicion of the Miniatry of
Roilwaycfor poperlecomobile ticketogenerationa.

SWATCH BHARAT App: Minictry of Urban
Development, dedicated to ¢leonlineco.

Thug, the Gol haomade tremendoucdtride in the forefront of
adequote digitech polic¢ies ond cocial platformo. However,
the general perception ond behaviour of the torgeted mooo
from the peropective of itc actual ucuge ond the digital
proviaciono in a¢hieving the one-India vicion will be come
interecting empiricol obcervationsin daycto come.

Empiri¢al receorch needsc to be pin-pointed towordo
realizing the ground cituation ond froming the appropriote
oolutiono. Otherwice, the high-te¢h ond high volue cervices
will end up ochieving nothing dwindling Sown to the
remnontcof juct apoliti¢al goin, eopeéiolly when the menace
of digital divide ond lack of digital infractruéture ic
rompontly ¢ommon throughout the notion, eopeéiolly in
Rural India!

Conclusion

Towards the c¢on¢lucion I would like to ouy thot,
digitalization haoenobled Indudtriesto reach millioncat the
¢oat of peonutc. On the other hond, Concumerc ore
empowered to limitlecc morket offerc ot the eoce ond
¢omfort of home ond (or) office. Like e-commerce, e-
oocietieo (electronic) are replocing r-cocieties (reol) ocrocs
nationc. With the advent of digital revolution, today the
world virtually appeorc oo omall villoge ¢onfined within the
limited opace of “ahorizontal or verti¢ol Creen’. Invariobly,
marketing of ¢oncumer aowell aoproducer gooda, produétc
ond cervicecover the digital opoce have been growing ever
oin¢e the ricing popularity of Internet in Indio.

However, on the flip aide, te¢toni¢ puch of newer
technologiesond innovative morket offerchaschortened the
brand/product life. Gone are the dayowhen o Compony uced
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to relich long depending heavily over the high pre¢edence
ond morket chorec of ito fewer innovative offerc. Poct
technologi¢al ond digital boom, ¢honges hove become
inevitably footer. Thingobecome oboolete overnight, if not ot
the flick of a ae¢ond. Today, the whole world ic open to a
potential buyer over digital mediumo. Marketo ore virtuolly
flooded with innovative offerg, atreaming from oll o¢roosthe
notions, flooding the potentiol conocumerc over digitol
mediuma.

Buyerc are over-powered to exer¢ice their ¢hoic¢e ond oo do
producerc in torgeting the right morket offerc without ony
botheration on how to reach the potentiol ¢oncumerc ¢oct-
effectively ond effi¢iently. However, even amidat the ricing
trend of market ond morketing opportunities ond the ever-
inéreacing populority of digital technologieg, mony Indion
¢onoumerc ond producerc ore borred from reoping it
benefita Iooues like “digital divide” in Indio, hao ¢reated o
foult line diooecting the rich ond the poor, among thoce
dwelling in ¢itieoond the onecreciding in hinterlonda.

E-Commerce ic goining wideopread popularity in the urbon
regionc alone; unfortunately, Rural India — the real foce of
India with over 6,00,000+ villogeo cerving ac oo home to
almoct 70% of Indioncremainc lorgely ex¢luded. Reacon ic
digitol ex¢lucion!

It chould oloo be noted here thot, along with digital in¢lucion,
the poor and vulneroble rural concumercond producercolco
need digital education. They chould be made awore obout
the potentiol rick of digital exploitation - in form of
¢ounterfeitc ond unethicol trade procticec via e-commerce.
Suc¢h threots ¢on oignificontly exploit the inno¢ence ond
ignoronée of rural ¢onoumerc if people remain unowore of
the effective trickc ond tacti¢o of mol-trade. Unfortunately,
inodequate infroctructure ond digital illiteray moke the
villogero more prone ond vulneroble to digital exploitotion.
Therefore the primory need of the hour ic adequate digital
education.

In cuc¢h ground realities, digital puch by the precent Govt. of
India (Gol) coundo unreol ond illogiéal, eopediolly amidot
the ¢hallengeo of limited digital infractru¢ture. However,
along with the fodilitation of infroctructural interfoce &
digital education, digital diffucion ¢on pave way for on oll-
in¢luaive growth of the notion ac ceen in come porto of the
¢ountry already. Prooactive Governonée ond revolutionory
ideace.g. e-retail ond e-pdc (Electroni¢ Publi¢ Diatribution
Syatem) in the State of Andhra Pradech ore achieving
phenomenal recultsin the dicoemination of publi¢ cervicea.
And thece initiativesof the Government need to peréolate to
every nook ond ¢orner of the nation whi¢h unfortunotely ic
atruggling the hurdle of infractru¢tural limitationc.

However, it won’t be wrong in otating that, if India ic to
¢honge, it hoo to be through the progrecoive pathc of
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technologi¢al ond inclucive digital diffucion —knitting
ofrooo Induatries, regiong, ond oll coéiol cections. In the
chort run, the nation hacto battle out “digital divicions” by
¢reating o platform of digital unicon whi¢h ¢ould fuel
uniform growth aérosothe nation. Otherwice the menace of
digital divide will yield more adverce outéome thon Soing
ony good for thiogiont nation!
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