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Abstract

World has ¢honged; humon beings have evolved ond ore ¢honging
steadily. Business 'os usual' is just going out of trend. There is aneed of
some new, more enlightened approach to business. The purpose of this
research is to describe the conéept of Conséious Copitolism which is
Capable of toking over the traditionol business opproach. In this
resear¢h we develop a¢oncéeptual fromework for Conscious Copitolism
ond investigate whether there is ony relotionship between ¢onsc¢ious
Capitolism, its dimensions ond stock market returns of 15 selected
c¢omponies (3 Componies each of 5 different sectors) for the period of
lost 5 yeoars. Voriobles were defined ond scales were developed for
sCoring purpose. Vorious sColes like Moslow theory scole, mission
statement omolysis, employee benefit expenses to totol expenses scale,
brond trust ronk s¢ole, trade payoble ratio scale, return on equity scole,
marketing expenses to totol expense s¢ole, CSR os % of Net Profit
sCale, conscious leadership scale, GVC rating sCale, vision statement
cnolysis ond overall Conscious Copitalism scale are developed. First of
oll we have opplied reliobility tests for scales developed. Then to
¢heck the relationship amongst voriobles we hoave opplied Peorson's
Correlation. Our findings reveol thot all the scales developed are highly
relioble. Another importont finding is thot higher purpose (one of the
dimension of ¢onsc¢ious Capitolism) hos significont relationship with
share returns. Other dimensions don't have signifi¢ant relotionship but
they have positive impact on stock morket returns. We ¢onclude thot
overall Conscious Copitalism has positively offected the stock market
returns of the Componies.

Keywords: Conscious Copitalism, CSR, Stock Market.

Introduction

In the very beginning of the business conéept every business person
followed law of jungle it meons thot everyone wonted to survive by any
meons or meosures. Neither stokeholders, nor profit, nor society
played ony importont role for them. Loter motive of business shifted
towards earning profits just to be in business ond need some motivotion
to work for. Businessmen understood the slight code of conducts ond
toctics of running business ond thus a¢Cordingly shope its activities.
Only profit earning motive never helped ¢omponies to grow. Then
concept of profit moximisation Come into picture. Businessmen storted
focusing on short term plons of the business. Work with ethi¢s became
importont. Strotegies ond policies were highlighted by componies. But
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only short term profit moximisotion didn’t help componies
to rule the industry ond Copture morket shore. For this
¢omponies tend to focus upon the long term profit
moximisation along with growth prospect. Leaders here
were visionory ond ¢onfident thot they will achieve whot
they think will possible tomorrow. Long term profit
moximisation wos possible when business ogoin invest
whot they earn out of their previous activities. This gave
rise to the Conflict between shareholders ond componies’
monogement. If the stokeholders aren’t hoppy ond satisfied
¢ompony wouldn’t survive for long becouse stokeholders
acted os the backbone of the orgonisation. Stokeholders ore
now in lime light. The way of doing ond thinking about
business is now c¢honged. Every businessmon storts
Considering stokeholders as first priority olong with profit
moximisation. Then the Concept of Corporate Citizenship is
tossed ond plays ¢rucial port. Componies ore now trying to
achieve the tag of ‘Corporate Citizen’ by fulfilling ond
becoming socCially responsible for meeting legal,
eConomical ond ethiCol responsibilities. Does only
be¢oming Corporate Citizen help Compony in long term
survivol

No, only being o Corporate ¢itizen doesn’t help Compony in
their long term growth ond survival.

Today business needs some new phenomenon to proctise
which will ¢lub each ond every aspect related to it. All these
¢honges of the different world give rise to “Conscious
Copitalism”. Consc¢ious meons to awoke, to oware obout
surrounding or to have knowledge. Copitolism meons
private ownership. Therefore onsc¢ious Copitalism refers
to abusiness thot serves all its major stokeholders. It hos 3
elements:

1. Componies have purpose that trons¢ends profit
moximisotion.

2. They are monoged for the benefit of oll stokeholders in
their eCosystem, not just shareholders.

3. They ore led by spirituolly evolved, self effocing
servont leoders.

*  Why conscious capitalism?

Consc¢ious Copitalism philosophy is distin¢t from others
such os Corporate soCial responsibility, Shored Volue
Coapitalism, Creative Copitolism ond Copitalism 3.0. In
porticulor, this way of doing business goes beyond the ideos
of philonthropi¢ thinking or virtue in thot it is meont to
Create on entirely new structure for businesses whose
finoncial integrity rests upon the following: the thought
processes inherent in purpose-driven leaders; creoting
multi-foceted value for all stokeholders; leading through
mentoring, motivating ond developing people rother thon
through diktot or simple reword ond punishment
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inCentives; aligning leadership style with orgonizotionol
purpose, ond ¢reating o.Culture of trust, authenticity, Coring,
tronsporency, integrity, learning ond empowerment.

For serving stokeholders there are mony philosophies, like
Friedmon doctrine in which Friedmon took shoreholder
approach to sociol responsibility. AcCording to him
¢omponies only responsibility is towards its shareholders
ond its only purpose is to eorn profit ond give moximum
returns to its shoreholders. Componies don’t have ony
social responsibility towards society or public.
Shareholders are the owners of the Compony they will look
ofter the sociol responsibility on their own. On the basis of
the Friedmon doétrine Corporations won’t survive in the
long run because shareholders are not the only stokeholders
of the Compony. If Componies have to satisfy their only
shoreholder by giving moximum returns they will go
beyond their legol ond ethi¢ol limits just to eorn profit. And
if Compaony look ofter the interest of single stokeholder on
the Cost of other stokeholders then how is it possible to
survive in the Competitive world where stokeholders helps
in total governonce.

Another phenomenon whic¢h is the extreme end of
Friedmon doctrine is Corporoate sociol responsibility (CSR).
Under corporate social responsibility corporations toke
responsibility for the effet on environment ond social
wellbeing. CSR only talks obout society ond environment,
¢ompony should work in su¢h aformot which doesn’t horm
ony of the belongings of environment or society.

Business needs something which ¢leorly defines or guides
them towards the betterment of the stokeholders as well as
the Compony. Conscious Copitalism is the summation of
what business should practice if wonts to survive in the
long run.

Conscious Copitalism, term wos coined in the yeor 2008
ond it is not a business strategy or business model. It is o
c¢omprehensive philosophy of doing business.

Conscious Copitolism embodies the idea that profit ond
prosperity go hond in hond with social justie ond
environmentol stewordship. Componies operote with anew
perspective, recognizing ond benefitting from the
connectedness ond interdependence of oll stokeholders.
They top into deeper sources of positive energy ond Create
greater volue for all stokeholders. They utilize creative
business models which are both tronsformational ond
inspirotional, ond ¢on help solve the world’s mony sociol
and environmentol problems.

Conscious Copitalism is inter¢onneCted ond builds on
importont ofademi¢ work relating to higher purpose,
stokeholder orientation, cConscious leadership, ond
conscious Culture.
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Literature Review
“Only Conscious Capitalist will survive”- Forbes

“A Conscious business fosters peace ond happiness in the
individual, respect and solidarity in the Community ond
mission ocComplishment in the orgonisation” (Kofmon,
2000).

“Whot is the oldest is often most voluoble. When on idea
haos persisted for thousonds of years, we ¢an hove some
confidence in its truth” (Chatterjee, 2008). The dimensions
of Conscious Capitalism ore very similor to precepts for
living ond working written obout thousends of yeors in the
timeless Vedi¢ wisdom literature of Indio- the
contemplation of higher purpose, focusing on the right
actions rother thon being driven by on objective, the
interConnectedness of oll sentient beings ond the ideal of
servont leodership.

“Conscious business outperformed the overall stock
moarket by nine one ratio over aperiod of ten years” (Sisodia
etal., 2007).

Sisodia R. S. (2009) chorocteristics of componies thot
proctie Conscious Copitalism ore they have higher purpose
thon simply the profit moximisotion or returns to
shareholders. The purpose energies the orgonisation ond
infuses it with ¢reativity ond passion. All the stokeholders
of the Compony ore there main concern ond they work for
the benefit of all. Compony recognizes connectedness ond
interdependence of stokeholders. Componies don’t engoge
in exploitation of any kind. Society is seen as the ultimate
stakeholder; ¢ompaonies view themselves os existing to
advonce the well being of society as o whole. Componies
treat environment os Cruciol if silent stokeholder ond toke
responsibility for their full environment impoct.
Componies’ moin objective is to do less horm to
environment. Componies opprooch morketplace with o
whole pyromid model thot seeks to uplift rather thon ignore
the poorer sections of the society. Componies believe that
doing right things bring good results. Profit is treated os
notural out¢ome of doing right things.

Dimensions of ¢onscious Capitolism ore higher purpose,
stakeholder orientation, consCious leadership ond
Conscious Culture. In this study our moin purpose is to
develop a ¢onceptual framework for Conscious Copitalism
depending upon its dimensions. For higher purpose we
have token into Moslow HierarchiCol Needs theory ond
mission stotement. The mission statement is o formal
summory of the aims ond volues of o compony. Moslow
Hierorchi¢ol of Needs theory, the eorliest ond most
widespread version of Maslow's (1943, 1954) hierarchy of
needs includes five motivational needs, often depicted as
hierarchicoal levels within apyromid.
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This five stoge model ¢on be divided into bosi¢ (or
defic¢iency) needs (e.g. physiological, safety, love, ond
esteem) ond growth needs (self-actualization).

The deficiency or bosi¢ needs are soid to motivate people
when they are unmet. Also, the need to fulfil such needs
will beCome stronger the longer the durotion they ore
denied. For example, the longer a.person goes without food
the more hungry they will be¢ome.

One must satisfy lower level bosic needs before
progressing on to meet higher level growth needs. Once
these needs have been reasonably satisfied, one may be
able to reach the highest level Colled self-actualization.

Conscious Copitolism stresses the importonce of viewing
stokeholders os inter¢onnected ond interdependent. All
stokeholders — employees, Customers, suppliers, investors,
ond community members — ore regorded os importont in
their own right (not just os a meons to better business
results). Ensuring they’re Continued is o key monogeriol
responsibility. When this not achieved, people in the
exc¢luded groups feel more isolated. This concern has more
thon humone roots — it has business implications os well,
ond broin s¢ience provides port of the explonation for this.

Brand Trust Rating to measure ¢ustomers trust in the brond
ond wos token from the website of Trust Reseorch Advisory
(TRA). TRA (formerly Trust Resear¢h Advisory), aport of
the Comniscient Group, is o Brond Intelligenc¢e ond Dota
Insights Compony dedicoted to understond ond onolyze
stokeholder behaviour through 2 globally accloimed,
proprictary maotri¢es of Broand Trust ond Brond
Attractiveness. Over o deCode of reseorch hos helped us
decipher the numerous Choracteristi¢s thot Constitute the
foundations of a brond. TRA ¢onducts o primory reseorch
with ¢onsumers and stokeholders to assist bronds with their
business decisions bosed on our insights on Consumer
Behaviour. We provide Competitive Intelligence Reports
mined from more thon 15 million doto-points on brond
intongibles 020,000 bronds ond also ¢ustom-mode studies
for the same. TRA is also the publisher of 'The Brond Trust
Report' and of 'Indio's Most Attroctive Bronds'. We have
olso ventured into mopping Educational Institutes on o
much needed foctor of trust, bosed on our Brond Trust
Matrix. Indio's Most Attractive Bronds 2015, the second in
its series hos been recently lounched.

Corporate sociol responsibility (CSR) from 2008 it
becomes compulsory for the componies to give 2% of their
average net profit as CSR. Compony generally do CSR in
the form of donations, environmentol ond pollution related
CSR, social ond community bosed funds, oll these are done
in those areos where it doesn’t notic¢e by the shareholders.
But here it beComes importont for the componies to do CSR
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in those oreos where it Comes in the eyes of the
shareholders, ond then only CSR will prove worth for the
¢omponies. To develop sCole for environment we hove
token CSR os % of net profit of the previous year.

Objectives

The study aimed ot developing a.conceptual framework for
Conscious Capitolism ond to ¢heck its relationship with
stock morket returns. The objectives of the study are:

*  To develop ascale ond estimote the sCores of “Higher
Purpose”, “Stokeholder Orientation”, “Conscious
Leodership”, “Conséious Culture” ond “Conscious
Copitalism” of selected Componies.

e To study ossociation, if ony, between the Higher
Purpose, Stokeholder Orientation, Conscious
Leodership, Conséious Culture, overoll Conscious
Copitalism ond Stock Moarket Returns of the selected
componies.

Data and Methodology
This reseorch cims ot exploring 2 things:
1. Toestoblish afromework for Cons¢ious Capitolism.

2. To study whether there is ony relationship between
¢omponents of consCious Capitalism, overall
Conscious Copitalism ond stock market return of the
¢omponies.

For the purpose of estoblishing the framework we have
used the ¢oncept of Conscious Capitolism ond for testing
Correlation we have opplied Speormon ond Peorson’s
Correlation.

Research Design:

Dimensions of Conscious Capitalism and their
measurement:

Conscious Copitolism builds on the foundations of
Copitalism - voluntary exchonge, entrepreneurship,
c¢ompetition, freedom to trade ond the rule of law. These ore
essential to o heolthy functioning eConomy, as ore other
elements of Cons¢ious Copitalism including trust,
c¢ompossion, ¢olloboration ond volue ¢reation. It hos four
guiding principles upon whic¢h the whole concept of
c¢onscious copitalism depends - Higher Purpose,
Stokeholder Orientation, Conscious Leodership ond
Conscious Culture. Following section describes each
dimension ond its meosurement.

Higher Purpose: Recognizing thot every business hos o
purpose that in¢ludes, but is more thon, moking money. By
focusing on its Higher Purpose, o business inspires,
engages ond energizes its stokeholders. Higher purpose of
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business is something beyond profit. The bosi¢ purpose of
the business is either to moke profit or to sotisfy its
Customer ond consumers or both. The study identified two
porameters for estimoting whether the compony hos o
higher purpose or not. First porometer wos boased on
onolysis of mission statement ond second wos based on o
fromework of Moslow’s hierar¢hy of needs theory.

“Mission Stotement Anolysis” wos based on ten variobles
nomely - function of the business, torget morket or torget
Customers, compony’s volues, essentiol technical know-
how, employee policy, financial objectives, beyond profit ,
Crafting Compony’s publi¢ imoge, soCietal upliftment,
keywords in mission statement like environment,
sustainoble growth, ond global eConomy, policies/
principles / ¢ode of Conduct directly pointing towords
ochieving mission. A quolitotive onalysis of the mission
statement was done using wordle ond as¢ore wos assigned
to each compony out of ten. The compony who did not have
mission statement, vision stoatement wos token into
consideration. Equal weights were ossigned to each of the
ten variables and s¢oring waos done on the bosis of presence
of a porticulor vorioble. Thus, the sCore of o Compony
refleéted number of voriobles refleéted in its mission
statement.

The seCond porometer used the fromework of Maslow’s
Hierorchy of Needs to evaluate the purpose of business. A
higher purpose is assumed to be related to the higher needs
ond vice versa. Thus, if acompony is addressing immediate
physiological needs it wos sCored os 5, followed by sofety
(4),1ove (3), esteem (2) and self-octualization (1).

Total s¢ore of higher purpose is the summation of s¢ore of
mission statement onolysis ond score of Moslow theory
scoring.

Stakeholder Orientation: Recognizing that the
interdepen-dent nature of life ond the humon foundations of
business, a business need to ¢reate volue with ond for its
various stokeholders. Like the life forms in on eCosystem,
healthy stokeholders lead to aheolthy business system.

To evaluate stokeholder orientotion, the study identified six
parometers related to mojor stokeholders of the Compony
like employees, customers, Cc¢reditors, shareholders,
¢ommunity ond environment.

o) Employees: Employees oare the pillars of the
orgonisation. There ore different ospects through
which ¢ompony ¢on Create volue for its employees like
job security, timely payment of remuneration, health
ond insuronée focilities, training ond development ond
other perks ond requisites. Vorious employees related
expenses ore counted under o single head in balonce
sheet i.e. employee benefit expenses. To study the
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¢ompony’s volue ¢reation towards its employees, the
study hos token into ¢onsideration employee benefit
expenses to total expenses, ond then ColCulated the
average ratio. The Componies were given s¢ore on o.3-
point s¢ale (3 = above average; 2 = neor to average; 1 =
below averoge) depending upon the difference
between Compony’s rotio ond overoll averoge.

Customers: Customers onother importont stokeholder
of the orgonisation. The trust of ¢ustomer towords the
c¢ompony’s product or service is all what oo Compony
wonts. If the level of trust is high then the Compony is
already ot on advontage over Competitor. To study the
level of trust in compony’s product or service, the
study hos token Trust Reseor¢h Advisory (TRA) report
on All Indio Brond Trust Ronking 2016, Top 1000
bronds ond on the bosis of ronks s¢ale wos designed.
Under whic¢h componies whose ronk wos from 1 to 333
were given high score (3) followed by ¢omponies
whose ronk wos from 334 to 667 were given medium
score (2) ond componies whose ronk wos from 668 to
1000 were given low score (1).

Creditors: Creditors are those who provide goods ond
servic¢es on Credit to the Compony. It is always not
possible for the Compony to purchose goods ond
services in ¢osh, so ¢reditors play on importont role in
the functioning of business. To evaluate the ¢reditors’
value Creation in stokeholder orientation, the study has
token trode payable ratio ond then Compares the ratio of
componies with averoge trade payoble rotio of thot
portiCulor industry. The componies were given sc¢ore
on 3-point sc¢ale (3 = obove industry averoge; 2 = near
to industry oaveroge; 1 = below industry oaveroge)
depending upon the difference between ¢omponies’
rotio ond industry averoge.

Shoareholders: Shoreholders are the owners of the
¢ompony. If o Compony mokes profit they will eorn
their return ond if the Compony mokes loss they will
lose their return, ultimately their return is ¢oncerned
totally with performoncée of the compony. The most
¢ommon phenomenon to colCulote the return of
shareholder is return on equity. To evoluate the
stokeholder orientotion from the point of view of
shareholder, the study has token return on equity os the
porameter. The Componies were given score on 3-point
sCale (3 = obove overall averoge; 2 = near to overall
averoge; 1 = below overall average) depending upon
the difference between Compony’s ratio ond overall
average.

Community: If the stokeholder orientotion of the
C¢ompony is high then it shows that its stokeholders ore
loyal towords the compony ond compony hos to do less

marketing or spend less on the marketing to retoin its
customers. To evoluate Compony’s orientotion towords
¢ommunity, the study hos token marketing expenses to
total expenses and observed how much part of the totol
expense wos used for morketing. The Componies were
given sCore on 3-point sCale (3 = obove industry
averoge; 2 = neor to industry averoge; 1 = below to
industry overoge) depending upon the difference
between Compony’s rotio ond overall industry ratio.

f) Environment: A physical surrounding in which
business operotes. It is the silent ond powerful
stokeholder for ony Compony. The Complete business
Cycle works in the environment ond becouse of the
environmentol support. It is the duty of the Compaony to
return some port of the profit bock to the environment
for its support. To evoluate this parameter the study hos
token Corporote social responsibility (CSR) os
peréentoge of profit, which meons how much port of
the profit is return back by the Compony in the
betterment of its surrounding. The componies were
given s€ore on 3-point s€ale (3 = obove overall
averoge; 2 = neor to overoll averoge; 1 = below to
overall averoge) depending upon the difference
between Compony’s rotio ond overoll averoge.

The total sCore of the stokeholder orientation ¢onsists of the
sCore of employees, ¢ustomers, ¢reditors, shoreholders,
¢ommunity ond environment.

Conscious Leadership: Humon sociol orgonizotions ore
¢reated ond guided by leaders, people who see o path ond
inspire others to travel along the path. Conscious Leaders
understond ond embroce the Higher Purpose of business
ond focus on creating volue for ond hormonizing the
interests of the business stokeholders. The leader is one
who hos the obility to lead towords the ultimate gool. To
evoluate this element o sCale wos designed nomed
Conscious Leadership Scole, evoluation wos done on 2
point scale by toking into ¢onsideration 4 voriables i.e.
awards, long term associotion with the Compaony (5 yeors or
more), innovotion ond personol Contribution towords
soCiety, ascore wos assigned to each cCompony out of four.
Equal weights were ossigned to each of the four variables
ond scoring wos done on the bosis of presence of a
porti¢ulor voriable. Thus, the s¢ore of a.Compony reflected
number of variobles reflected in its leoder.

Conscious Culture: This is the ethos — the values,
principles, proctices — underlying the soCial fobri¢ of a
business, whi¢h permeates the atmosphere of o business
ond Connects the stokeholders to each other ond to the
purpose, people and processes that comprise the cCompony.
To evaluote Company’s Culture the study has defined two
porometers, vision stotement onolysis ond governonce. To
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evoluate first porometer the study hos token into
C¢onsideration Corporate governance roting of the
¢omponies. CRISIL, roting ogency of Indio, gives
Governonce ond Volue Creation (GVC) rating to
¢omponies on the basis of their governonce. The componies
were ossigned s¢ore on 3-point scale, 3 = Compony got
GVC rating os Level 1; 2 = Compony got GVC roting as
Level 2; 1 =Compony who did not apply for GVC.

To evaluate second porameter, vision stotement, the study
has defined 10 variobles nomely compony’s purpose of
existence, direction where orgonisation is heoding,
guidonce for decCision moking, clority ond eosily
understondoble, relevont ond exist within the current
reality, purpose specifi¢, based upon the orgonisation’s
Core volues, uniqueness, enough ¢hallenging to motivate
employees, vivid mental image of the future orgonisation.
A qualitative onalysis of the vision stoatement wos done
using wordle ond as€ore wos assigned to each Compony out
of ten. The compony who did not have vision stotement,
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mission stotement was token into ¢onsiderotion. Equol
weights were ossigned to each of the ten variobles ond
scoring wos done on the bosis of presence of o porticulor
varioble. Thus, the s¢ore of a.compony reflected number of
variobles reflected in its vision stotement.

The total s¢ore of ¢onsc¢ious Culture is the sum of s¢ore of
GVCrating ond vision stotement onalysis.

This is how the study evaluated Componies on the basis of
all the four dimensions of Cons¢ious Copitolism. After
evoluating score of each dimension, overoll s¢ore of
consCious Copitalism wos obtained by adding the
individual sCores.

Conceptual Framework

After defining the voriobles ond meosurement scoles, the
basic relationships between dimensions of conscious
Capitolism, overall Cons¢ious Capitalism ond stock market
returns were identified.

/

|

e

Conscious
Capitalism

Relationship between CC scales and Stock Market
Returns:

To check whether there is ony Ccorrelotion between
individuol dimensions of conscious capitolism, overoll
ConsCious Copitolism ond stock morket return of the
¢omponies. Pearson’s Correlation wos Colulated ond its
significonce level wos checked.

Following poirs of ¢orrelation were estimoted:-
Correlation 1 - Higher purpose ond Stoc¢k Return
Correlation 2 - Stakeholder orientation ond Stock Return
Correlation 3 — Conscious leadership ond Stoc¢k Return
Correlation 4 — Conscious ¢ulture ond Stock Return
Correlation 5 — Conscious Capitolism ond Stock Return
Sample and Data

The somple of the study comprises of 15 Indion Componies.
The study hos token into Consideration 5 different populor

www.pbr.co.in

industries from the point of view of Indion s¢enorio ond hos
token 3 Componies from each industry.

Dato required to evoluote the conscious Copitolism
framework were extrocted from the onnual reports of the
¢omponies for the yeor 2016. Brond trust ronking wos token
from the website of Trust Ronking Advisory. Governonce
ond Volue Creation roting wos token from the website of
CRISIL.

For every dimension of Cons¢ious Copitalism the study has
defined different variobles ond s¢oles. Scoring was done on
the basis of the defined s¢ale.

The stock returns of BSE index were token for lost 5 yeors
ond yeorly returns were token into ¢onsideration. Out of 15
¢omponies 1 ¢ompony wos not listed on BSE, so the
somples of 14 were used for testing the relationship
between Conscious Copitalism, its dimensions ond stock
returns. Cross section datawaos token into Consideration for
2016 with total data points for the study were 610, [(36*15)
+(5*14)].
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Findings and Discussions

The present study is Carried out to establish a framework
for Conscious Capitolism ond to test whether there is ony
relationship between dimensions of ¢onsc¢ious Copitalism,
overall onscious Copitalism ond the stock morket returns
of'the Componies.

For this purpose the study established a framework based

on the dimensions of the ¢onscious Copitalism ond find out
the totol ¢onscious Copitalism score for the token somple of
the componies. Then on the basis of the meon ond stondord
deviation we decided the ronge for the low, averoge ond
high ¢onscious Copitolism.

Vorious findings ofthe study are os follows:

* Descriptive Statistics:

Descriptive Statistics

B Mean

W std. Deviation

* Reliability of the Scales —

Cronbach's alpha is o meosure of internal ¢onsistency, the
study found thot Cronboch's alpha for higher purpose wos
0.614, stakeholder orientation wos 0.621, conscious
leadership wos 0.676 ond Conscious culture wos 0.592.
Cronbach's olpha's for higher purpose, stokeholder
orientation ond conscious leadership was high which
showed high level reliobility whereas Cronboch's olpha of
Conscious Culture wos bit low so other tests of reliobility
were opplied.

To ¢heck the reliability of developed scales Speormon-
Brown Coefficient test was opplied. The score of
Spearmon-Brown Coefficient test wos 0.920 which
showed high level reliobility of scoles. The score of
Guttmon Split-Holf Coefficient was 0.881 which olso
showed high level reliobility of sCales developed.

Interpretation of the scores of CC:

Table 1: Total Conscious Capitalism

S.No. Particular Number of Range of the Score
Variables
1. Higher Purpose 15 l1to15
2. Stokeholder Orientotion 18 1to 18
3. Conscious Leadership 4 l1to4
4. Conscious Culture 13 1to 13
Conscious Capitalism 50 1to 50
Interpretation of the CC Score
When the s¢ore of Compony wos Less thon 38 Low CC
Between 38 to 41 Averoge CC
More thon 41 High CC

- CC: Conséious Capitalism

After evoluating oll the dimensions, the totol sc¢ore for
ConscCious Copitolism wos Col¢uloted. The score ronges
from 1 to 50, higher the sCore higher the conscious
Copitolism of the Compony. In toble 1, ronge of Conscious
Copitolism was defined bosed upon the meon ond stomdord
deviation of the outéome.
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Firstdimension: Higher Purpose

The componies whose sCore of higher purpose is below 11
(M = 11.0000, SD = 2.1380) ore consider having low
‘higher purpose’, the Componies whose s¢ore is from 11 to
13 are Consider having averoge ‘higher purpose’ ond the
c¢omponies whose score ore obove 13 is Consider having
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high ‘higher purpose’. There are 7 Componies in the somple
who are having low ‘higher purpose’, 6 componies ore
having averoge ‘higher purpose’ and 2 Componies ore
having high ‘higher purpose’.

Second Dimension: Stakeholder Orientation

The companies whose score of stokeholder orientation is
below 14 (M = 14.6000, SD = 1.7647) are consider having
low stokeholder orientotion, the componies whose score is
either 14 or 15 ore ¢onsider having averoge stokeholder
orientation ond the Componies whose sc¢ore is above 15 ore
Consider having high stokeholder orientation. There are 4
¢omponies in the somple who are having low stokeholder
orientotion, 7 Ccomponies ore having averoge stokeholder
orientation ond 4 componies ore having high stokeholder
orientotion.

Third Dimension: Conscious Leadership

The ¢omponies whose score of Conscious leodership is
either (M =2.9333,SD=1.0997) 1 or 2 are ¢onsider having
low Conscious leadership, the Componies whose score is 3
are ¢onsider having average conscious leodership ond the
C¢omponies whose s€ore is 4 are ¢onsider having high
conscious leadership. There are 5 Componies in the sample
who are having low ¢onscious leadership, 4 Componies ore
having averoge ¢onscious leadership ond 6 Companies are
having high ¢onséious leadership.

Fourth Dimension: Conscious Culture

The ¢omponies whose s€ore of Cons¢ious Culture is below
10 (M = 9.8667, SD = 1.1254) are consider having low
conscious Culture, the componies whose s€ore is either 10
or 11 are ¢onsider having average conscious culture ond the
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C¢omponies whose score is above 11 are ¢onsider having
high consc¢ious culture. There are 5 ¢omponies in the
somple who ore having low cons€ious culture, 10
¢omponies ore hoving averoge Conséious Culture ond 0
¢ompony is having high ¢onscious Culture.

» Conscious Capitolism: After finding score for every
dimension we add the s€ore to get the overall s€ore for
the Conscious Capitolism. The Componies whose s¢ore
of Conscious Copitalism is below 38 (M = 38.4000, SD
= 3.2689) are consider having low Conscious
Capitalism, the Componies whose score is between 38
to 41 are Consider having averoge cons¢ious Copitalism
ond the Componies whose score is obove 41 are
¢onsider having high conscious Capitolism. There ore 7
¢omponies in the somple who ore having low
conscious Copitalism, 7 Companies ore having averoge
conscious Copitalism ond 1 compony is having high
conscious Copitalism. Out of 15 Componies, Axis Bonk
Limited has the highest Cons¢ious Copitalism.

Relationship between dimensions of conscious
capitalism, overall conscious capitalism and stock
marketreturn:

The Correlations were estoblished between dimensions ond
stock return. From toble 2, we observe the following:

* There is o positively significont relationship between
higher purpose ond shore returns.

* There is positive relotionship between stokeholder
orientation, ¢onscious leadership, ¢onscious culture
ond overoll ¢onscious Copitalism with shore returns.
But oll these relationships were not stotisticolly

significont.
Table: 2 Correlations
H_P S O C L CC CcC S R
Higher Purpose Pearson « x
(H_P) Correlotion 1 -.019 -.152 .059 .613 .599
Sig. (2-toiled) .947 .589 .834 .015 .024
N 15 15 15 15 15 14
Stakeholder Orientation Pearson *
(5.0) Correlotion -.019 1 -.125 187 .550 .081
Sig. (2-tailed) .947 .657 .505 .034 784
N 15 15 15 15 15 14
Conscious Leadership Pearson
(C.L) Correlation -.152 -.125 1 .339 286 -.021
Sig. (-tailed) | 589 657 217 301 944
N 15 15 15 15 15 14
Conscious Culture Pearson *
(C.C) Correlation .059 187 339 1 .598 -.042
Sig. (2-toiled) .834 .505 217 .019 .886
N 15 15 15 15 15 14
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Conscious Capitalism Pearson * N *
(CC )p Correlotion 613 .550 286 .598 1 425
Sig. (2-toiled) .015 .034 301 .019 130
N 15 15 15 15 15 14
Sha(rgﬁft)“m szr‘flz;’ir(‘m 599" | 081 _021 -042 425 I
Sig. (2-toiled) | .024 784 944 886 130
N 14 14 14 14 14 14
?  Correlation is signifi¢ont at the 0.05 level (2-tailed).
Conclusion and Recommendations Reference
The present research wos undertoken to estoblish the — Chatterjee, D. (2008), Leodership Sutros, Elsevier,
conceptual fromework for the ConsCious Copitolism, to Chennai.

explore the level of ConsCious Copitalism in Indion
¢omponies ond to ¢heck whether there is ony relationship
between dimensions of Conscious Copitalism, overoll
ConsCious Copitalism ond shore returns. We have
successfully estoblished the variobles ond s€aling Criteria
for every dimension of the ¢onscious Capitalism. All the
sColes developed for different dimensions ore highly
relioble. In the framework we have also defined the ronge
for low, averoge ond high ¢ategory Componies.

The results reveoled that there is significont relotionship
between higher purpose ond shore returns of the
¢omponies. Higher purpose ond share returns have positive
relotion with eoch other. It meons thot the Componies who
have higher purpose os compare to other componies would
give higher share returns to its shareholders. Other
dimensions don’t have signifi¢ont relotionship with shore
returns might be because our somple size is smoll but they
have positive impoct on shore returns which implies thot oll
the dimensions of conscious Copitalism ond overall
Conscious Copitalism somewhere positively affect stock
morket returns of the componies.

Scope for the Further Study

The study wos done by toking into ¢onsideration only 5
major sectors (TeleCcommunication, Bonking, IT & ITeS,
Automobile, FMCG) from the point of view of Indion
s¢enario. More resear¢hes should be done ¢overing other
industriol sectors. In this study we have token only 3
c¢omponies for every sector. More researches should be
done by toking more thon 3 Componies in every sector and
then see whether the out¢ome of study will be some or not.
The period of study wos ¢onfined from 2012 to 2016 for
stock market returns. More reseorches should be done by
toking into considerotion the longer period. New scoling
should be designed for s¢oring the variobles. Various other
variobles should olso be defined for the sCoring purpose.
Voriobles are s¢ored on the bosis of previous yeor data.only;
more reseorches should be conducted by taking the average
of data for lost few years.
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