
www.pbr.co.in

A Demographic Study of Digital Payment Methods with Outlook of 
Receptiveness of M-Wallet in Customers of NCR Region

Pacific Business Review International
Volume 12 issue 9 March 2020

Abstract

In today's era of digitalization in each and, every stage of consumer life 
is full of technological advancements and technology-based. Now a 
day's human life is imperfect without technology and e-commerce 
because from early morning to late night individuals are going through 
the technical part. Thus, acclimatizing technology and the internet is 
now inseparable from an individual's life. Such adaptation of 
advancement in technology uses electronic gadgets and internet made 
human life too much faster and effortless especially on the part of 
connecting with the outside world with help on internet-enabled 
smartphones. Now a day's smartphones play a very smart role in 
certain fields especially in a monetary transaction worldwide. Now a 
day's business and payment methods are changing by uses of electronic 
payment and E-Wallets like Paytm, Google Pay, Phone Pay, Airtel 
Money, etc.

 This paper deals with the changing paradigm of payment methods 
especially, the use of M-wallet to find out the magnitude of awareness 
level of the m-wallet users among different demographic variables and 
tries to reveal the perception level of the consumers towards uses of m-
wallet. The research is based on the primary data collected through a 
structured questionnaire. The study used the chi-square test and found 
no significant relationship between the demographical factors (age, 
gender, educational level, annual household income, occupation) on 
the uses of m-wallet services.
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 Introduction

Mobile Payment is a unique payment method in the retail arena where 
the customer uses their mobile phone for the transaction of money with 
the help of mobile applications by scanning the bar code to pay for 
goods and services. The services can be offered by a bank, a 
telecommunications company or by both. When any transaction is 
done in an electronic form with the help of an electronic device or 
internet termed as a digital payment whereas, the money is saved or 
stored electronically is called as an e-wallet.  

Now, day's customer is doing a transaction or purchasing items online 
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using a Smartphone i.e. also known as Mobile Wallet. 
Digital wallets or M- the wallet is a form ofe-commerce as a 
part of digitalization which can be used with the help of 
smartphones. It is a digital form of wallet that you can carry 
in your pocket and can be used for payment of utility bills, 
shopping, filling up of fuel and recharge, etc.With the help 
of M-wallet, an individual can be able to pay their bills 
online without delay, without having to pay by cash and 
without the use of credit or debit card all the time, due to 
which the mobile phone is now becoming an innovative 
tool that acts as a catalyst for instant payment mechanism. 

The M-wallet has emerged as a new market for the digital 
payment system with user-friendly and innovative 
techniques. Some of the prominent providers are Paytm, 
Phone pay, Google pay, Mobikwik, Airtel money, etc.Now 
a day's India is considered as a developing market and 
opportunity in m-wallet commerce. The main attractions 
behind the acceptance and demand for the use of m-wallets 
are prompt transactions, time-saving, less costly, easy to 
access, etc. Apart from the affirmative aspect, there are 
some negative consequences of uses of M-Wallets such as 
security issues, maximum fund transfer limit, the necessity 
of the internet to do any transaction, etc. By considering the 
above negative consequences of uses of M-Wallets, it 
comes in the mind of the researcher to-do a comprehensive 
study and investigates the receptiveness of m-wallet 
customers in the NCR region of India. 

The Development of  M- Wallets In India

The use of M-Wallets & Payment Gateways commercial 
transactions in India is growing with very high-speed. 
Particularly in the Indian market, it has been noticed that 
the trend of M-Wallets uses and Payments Gateways has 
grown exponentially in the last few couple of years.By 
Scanning QR Code in Petrol filling, cashback offer in 
online shopping, movie tickets, and even ordering 
foodstuffs, etc. M-wallet is now a highly demanding 
method and one of the best choices for most of the youth in 
India for transactions and paying with any fear and 
hesitation.

Before decades, this uses of this M- wallet payment was 
seemed to be unrealistic for Indian consumers, but due to an 
increase in uses of smartphones in India especially in youth 
has increased the faith that one day India will become the 
leader of M-Wallets users. By anticipating the 
opportunities in the Indian market so many m-wallet 
service providers come into existence now out of which 
Google pay and Paytm are came out as a significant player 
in the M-wallets service provider industry. 

Emergence of First M- Wallet In India

As per the official record of the government  of India till 

2018, it was approximately 15 mobile wallet companies 
exists out of which there are maximum of the companies 
are from Indian origin as well as Oxygen Wallet is 
considered as the first-ever e-wallet or mobile wallet 
launched in India in 2014 but due to certain reasons or  due 
to lack of awareness and consumer's confidence as well as  
due to low trend of  usage of smartphone amongst the 
Indian consumers at that time, it is not too much 
popularized.

Now, in the current scenario, the users of smartphones in 
India are increased drastically and it seems that new 
changes in the Indian mobile market which has proved 
fascination for many m-wallet service providers. An 
increase in demand for smartphones in India acts as a 
catalyst growing demand and uses of m-wallet uses and 
also for the service providers to plots their innovative ideas 
into a picture of the real world.

Source :  h t tp s : / /magne to i t so lu t ions . com/wp-
content/uploads/2019/05/First-Mobile-wallet-in-
India.png

Trends of Mobile Wallet Adoption In India

Just after demonetization in India, it has seemed that 
Indians are inclined towards the digital payment and use m-
wallet for money transactions has increased drastically. 
Indian youths who started trusting the internet also act as 
catalysts to increase the uses of M- wallet in India. By 
considering the growing trends of m- wallet users many 
innovative ideas, inventions and changes in m- wallet 
services have been introduced on the path of digital India to 
make the dream of “Digital India” into a reality.



www.pbr.co.in

Volume 12 issue 9 March 2020

39



www.pbr.co.inwww.pbr.co.in

Pacific Business Review International

40



www.pbr.co.in

Volume 12 issue 9 March 2020

41



www.pbr.co.inwww.pbr.co.in

Pacific Business Review International

42



www.pbr.co.in

Volume 12 issue 9 March 2020

43



www.pbr.co.inwww.pbr.co.in

Pacific Business Review International

44

From the above table, we can interpret that most people are 
using m-wallet services for Fuel filling, online shopping, 

recharge, booking movie ticket and paying utility bills.



As from the above chi-square test we can interpret that the 
age is not significantly contributing to the adoption of the 
m-wallet user. This implies that all age categories people 

are using the m-wallet, hence the null hypothesis H 1is 0

accepted as the significance value is 0.849 which is above 
to the .05.
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Figure1: Mobile Wallet user * age

From the above chart, we can interpret no relationship 
between the age and adoption of m-wallet. We can see that 

all age categories of peoples are using and not using m-
wallet.
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From the above cross tab table, we can interpret that out of 
the total 170 respondents 100 are females and out of the 
36% are not using m-wallet services and 64% are using. On 
the other hand, out of the 70 male respondents, 31.4% are 

not using m-wallet services and 68.6% males are using m-
wallet services. This implies that the females' adoption rate 
of m-wallet is less as compared to the male but the gap is 
negligible.

As from the above chi-square test, we can interpret that 
gender is not significantly contributing to the adoption of 
the m-wallet user. This implies that males, as well as 

females, are using the m-wallet, hence the null hypothesis 
H 2 is accepted as the significance value is 0.536 which is 0

above to the .05.

Figure 2: Mobile Wallet user * Gender



www.pbr.co.in

Volume 12 issue 9 March 2020

47

From the above chart, we can interpret no relationship 
between the age and adoption of m-wallet. We can see that 

both the gender category is using and not using m-wallet.
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Figure3: Mobile Wallet user * Education

From the above chart, we can interpret no relationship 
between the level of education and adoption of m-wallet. 

We can see that all education level peoples are using as well 
as not using m-wallet services.
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Figure4: Mobile Wallet user * Income

From the above chart, we can interpret no relationship 
between the income and adoption of m-wallet. We can see 

that all income categories peoples are using as well as not 
using m-wallet services.
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From the above cross tab table, we can interpret that out of 
the total 170 respondents 58 are not using m-wallet services 
out of which 18 are salaried, 15 are self-employed, 10 are 
students, 10 are unemployed and 5 are pensioners. On the 

other hand, out of the 112 users, 25 are salaried, 33 are self-
employed, 16 are students, 24 are unemployed and 14 are 
pensioners. Hence, no clear trend is noticed regarding the 
occupation and adoption of m-wallet services.



Figure5: Mobile Wallet user * occupation
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