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Abstract

Microenterprises (MEs) are very important for the generation of
employment opportunities and the expansion of many economies.In
responsiveness of their fundamental functions, many regulatory
changes have been made to improve the growth of these firms. The
objective of present research is to identify the dynamics/determinants
impacting the growth of MEs. Through random sampling method, the
data have been collected from 157 MEs in Haryana, India. The data have
been analyzed with the help of SPSS. The results of one way ANOVA
revealed that age, education, location of enterprise and experience of
entrepreneurs were significant predictors to the growth of MEs. Gender
was not found to be significant factor to firms' growth.

Keywords: Growth; Micro—enterprises; firms.

Introduction

The great majority of businesses around the world are microenterprises
(MEs), which are the smallest, in terms of scale when measured by
investment, employees, or total assets of the business (Kushnir, 2010).
There are around 131.4 million MEs across the world of which an
approximate of 77 million MEs are operating in emerging economies. In
less developed countries, median share of MEs accounting for 91.5%
and 89.4% in high income economies. According to recent data, as
income levels grow, MEs have larger densities; as income levels fall,
they have higher proportions of employment (MSME country
indicators, 2014).As per IBEF report on MSME (2021), a total number
of 2.2 million MEs are registered in India in 2020comparing to the
previous year which was 1.87 millionin 2019.

In developing countries, the number of MEsmust increase as they
contribute in employment creation and output generation. Because they
possess special relevance in economic development and poverty
alleviation, understanding their growth dynamics is becoming
increasingly important in academic, policy, and business practise
domains.As a result, a convivial and productive environment for MEs is
necessary for their growth to the economic development. Therefore, the
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current research aims to uncover the characteristics
whichcontribute to MEs growth in Haryana.Demographic
considerations have a favourable impact on firm success
and make entrepreneurs contented with their overall results
(Welsh, etal,2014; Zahra, 2013).

Further, the paper is arranged as: Section 2 lists the works of
literature that were used to create and frame the hypotheses.
The research methodology and study findings are described
in Section 3. Section 4 presents a results analysis and
interpretation. Section 5 concludes and offer suggestions
for policy-makers.

Theory Building and Hypotheses Development

Literature reviews give scholars the opportunity to comb
through the existing literature in order to formulate a
problem that has yet to be solved. The research's robust
foundation is divided into two components for this
investigation (1) Growth indicators (2) Demographic
dynamics affecting the growth of businesses.

Growth of firms

Entrepreneurs are critical to the economy's growth and
development. In past studies, the term 'firm growth' has
been used interchangeably with 'firm success'(Isaga, 2018;
Mensah, et al., 2007). The argument about firm
successmetrics has largely been confined to two basic
concepts: financial and non-financial growth. Financial
indicators include sales growth, increase in profits, increase
in assets, return on assets, employees' growth and survival
rates whilst, non-financial indicators embrace satisfaction
of customers, personal development, enriched goodwill of
the firm, firm's achievements and rise in market share of
business (Islam, 2011; Walker & Brown, 2004). Blackurn et
al. (2013) measured the performance of firms based on
turnover, employment growth, and profits.Papadaki et al.,
(2002) divided the factors that influence MEs growth into
three categories: (a) owner-manager traits, enterprise
practise traits, and firm traits.Nichter and Goldmark (2005)
categorize the probable variables into four categories:
business environment contextual elements, social aspects,
business characteristics, and entrepreneur characteristics.

Eminent researchers gauged thegrowth of MEs on the basis
of revenue growth, profit growth (McPherson, 1996;
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Fairlie& Robb, 2009) and employment growth
(Bigsten&Gebreeyesus, 2007; Storey, etal., 2016). Besides
these indicators, the entrepreneurs' comprehensive opinion
of business advancement is also critical (Lumpkin &Dess,
1996).However, present study focuses on four financial
indices of growth i.e., sales growth, assets growth, profits
growth and growth in number of employees.

Demographic characteristics

Individuals' practical traits change based on experiences,
abilities, and demographic characteristics. Demographic
dynamics of entrepreneurs such as gender, age, education
and experience are the foundations that influence the
growth of a firm (Islam, etal., 2011).

Gender

Gender may play a role in the growth of MEs. This is
generally claimed that male-run enterprises grow faster
than female ones since women are thought to be less risk-
taker (Mead &Liedholm, 1998; McPherson, 1996),
however, Du Rietz&Henrekson (2000) found no evidence
of importance of gender in the growth of firms. Kepler&
Shane (2007) argue that men have greater business
experience than women prior to starting a business.

Male business owners had greater success than female
business owners, according to Mazzarol et al. (1996).
Female entrepreneurs have weaker entrepreneurial goals
than their male counterparts, which is one of the main
reasons for their underperformance. Gebreeyesus, (2007)
also reported male-owned firms grew faster than female-
owned businesses.

HI- Gender influences the growth of firms.
Age of entrepreneur

Age of the entrepreneurs isthe most crucial factor of firms'
growth. Itis argued that when entrepreneurs are young, they
are unsure of their abilities and hence take greater risks in
order to expand their businesses, leading to the idea of
anadverse link between age and growth of firms (Munoz, et
al.,2015; Papadaki et al., 2002; Cortes, et al.,1987).Bonn et
al. (2004) found that age is negatively associated to
Japanese firms' profitability. Similarly, Nakano & Nguyen
(2011) argued that age is inversely related to the firm's
performance. Kristiansen et al., (2003) evidenced a positive
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link between age and firm success of the firm. According to
Sorensen and Stuart (2000), older business owners may
gain from previous experiences and outperform their
younger competitors in terms of long-term growth. As per
Shergill&Sarkaria (1999) the older enterprises have better
business experiences and are expected to perform better
than the younger ones. Because it has positioned itselfin the
marketplace and has some basic abilities and experiences
that its younger rivals may not have, an older firm may
expand quicker and generate a higher rate of return.

H2- Age of entrepreneurs influences the growth of firms.

Education-

Human capital investments boost an individual's chances of
achieving success as a businessperson (Davidsson,
&Honig, 2003; Becker, 1964).Various research groups
have found that sufficient education, i.e., technological and
specialised qualifications, is necessary for effective
business management (Nair & Pandey, 2006; Welsh
&Kaciak, 2018).Entrepreneurial education and training
have a substantial favourable influence on the success of
businesses (Millan, et al., 2014; Simpson, et. al, 2004).
Educated entrepreneurs have been found to have a favourable
impact on their firm's success (Dahl & Reichstein, 2007,
Baum, 1994; Kim, et al., 2008; Cooper, et al., 1992; Mamun,
2016). Irwin, et al., (1998) also evidenced that higher
education increases the production of new products, makes
people more innovative, and makes it easier to embrace high
technology for profitable businesses.

The level of education of MEs was explored as a predictor
of a firm performance because well-educated owner-
managers of businesses are assumed to be more effective
decision makers than others (Read et al., 2009). Chirwa
(2008) exhibited that education is a significant variable in
improving the performance of female MEs in Malawi.
According to studies by Blumberg and Letterie (2008),
education promotes management competency. Quartey
(2003) indicated a statistically significant impact of
education on firm's ability to grow. As a result,
entrepreneurs must be educated, particularly in the area of
record keeping.

H3- Education of entrepreneurs influences the growth of
firms.
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Area/location of business firms

Location is thought to have an impact on how firms achieve
growth. Locational advantages are related to comparative
advantages in terms of costs, expenses, or market locations.
In that regard, business growth might be strengthened, and
as a result, more jobs might be created in these regions
(Giner, etal.,2017). Kala et al. (2010) stated that area is the
decision regarding, where a firm will be located, including
small, medium, and large cities or in rural or urban settings.
The domestic enterprises' strategic position has helped
them accomplish the successful performance. Here, it may
be claimed that geography has given domestic businesses a
powerful force to flourish and achieve success in their
business. They also observed that the enterprises in the
region had benefited from the site performance while also
implying sustainability. Orloff (2002) has therefore offered
proof of the impact of entrepreneurship's emergence and, in
turn, its impact on performance. His research indicated that
location plays a critical role in the growth of
entrepreneurship.

H4- Area/ location of business enterprise influence the
growth of firms.

Experience of entrepreneurs

Experience is explained as the period of time a person has had
access to employment following the completion of his or her
education. This variable must be based on two presumptions:
(1) Most people will having engaged in useful activities since
finishing their education, such as finding employment or self-
employed and (2) persons typically acquire knowledge
through those fruitful endeavours.

Robinson & Sexton (1994) evidenced the positive
association of entrepreneurs' experience on the success of
the business venture. But they found this as weak
association than education counterparts. Additionally,
empirical data consistently demonstrates that experience is
linked to better performance (Mikhail, et al, 1997).Dimov
(2010) stated that entrepreneurs with business expertise
learn about new business opportunities and procedures,
which all help to lower the risk associated with the appraisal
of new ventures.Practical experience enables the
entrepreneur to more accurately assess business
opportunities (Ronstadt, 1988).
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H5- Experience of entrepreneurs influences the growth of
firms.

Research Methodology
Research design

The data have been collected from the MEs in Haryana state
of India through random sampling method. The
questionnaire was sent to 300 MEs but the response rate
was 62% i.e., 186 and 28 responses were rejected due to
irrelevance. Thus, the analyses have been carried on 157
responses.

In order to analyze the data, we employ both descriptive and
inferential statistical methods, such as independent and

Analyses and Interpretation
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one-way ANOVA. In order to perform a parametric test, the
data must be measured at least on an interval scale (Field,
2009). The growth of MEs have been assessed on a five-
point scale, where strongly disagree =1, Disagree =2,
Neutral=3, Agree =4, Strongly Agree =5.

Measurement of variables

The growth of MEs has been considered as independent
variable which is measured by four statementsadopted from
previous studies, such as improvement in sales, profits,
assets and the number of employees. Entrepreneur
characteristics such as gender, age, education, area and
experience of MEs are taken as dependent variables. These
characteristics have been measured on nominal scale.

Table 1: Descriptive details

N Average Std. Deviation
Gender Male 106 3.61 0.938
Female 51 2.72 0.954
Total 157 6.33 1.030
Age Below 29 24 2.84 0.902
30-39 62 3.28 1.116
40-49 46 3.46 0.902
Above 50 25 3.62 1.029
Total 157 3.32 1.030
Education 10 39 2.59 0.848
12t 59 3.19 0.784
Under graduate 35 3.66 1.029
Post graduate 24 431 0.861
Total 157 3.32 1.030
Area/location Rural 44 2.88 0.947
Semi-urban 66 3.33 0.983
Urban 47 3.72 1.022
Total 157 3.32 1.030
Experience Less than 1 6 2.46 0.534
1-2 24 2.48 0.847
2-5 29 2.74 0.724
5-10 42 3.38 0.939
More than 10 56 4.03 0.822
Total 157 3.32 1.030

Source: SPSS Output
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Table 2 shows the results for independent sample t-test
where, gender was found insignificant since the p value is

more than 0.05 (t=0.039, p= 0.844). Hence, the HI is
rejected which implies gender has no significant influence
on the growth of MEs.

Table 2: Results of Independent sample t-test for gender

Levene’s test

t Sig

Equal variances assumed

0.039 0.844

Equal variances not assumed

Source: Authors' compilation from SPSS output

For the purpose testing the homogeneity of variance, levene
test was applied. The levenetest values for age (levene
statistic = 1.066, sig. = 0.365), education (levene statistic =
0.982, sig. = 0.403), location (levene statistic = 0.379, sign.
= 0.685) and experience (levene statistic = 1.144, sig. =
0.338) were found insignificant which implies equality of
variances is assumed.

The results of one way ANOVA have been presented in
table 3. Since the p value of age is less than 0.05 which is

0.040, hence H1 is accepted at 5% level of significance. It
implies age of MEs has influence the growth of the firms in
Haryana, where F =2.840, p = 0.040. Similar results have
been found for education (F= 21.774, p<0.001), area of
operating enterprise (F=8.323, p<0.001) and experience of
entrepreneurs (F=21.384, p<0.001) which are statistically
significant at 1%. Hence, it could be interpreted that age,
education, area of operating business and experience of
entrepreneurs significantly impact the growth of MEs.

Table 3: Results of one-way ANOVA

Sum of squares df Mean square F Sig.
Age Between groups 8.729 3 2910 2.840 0.040
Within groups 156.751 153 1.025
Total 165.479 156
Education Between groups 49.511 3 16.504 21.774 <0.001
Within groups 115.968 153 0.758
Total 165.479 156
Area Between groups 16.143 2 8.071 8.323 <0.001
Within groups 149.337 154 0.970
Total 165.479 156
Experience Between groups 59.588 4 14.897 21.384 <0.001
Within groups 105.891 152 0.697
Total 165.479 156

Source: Authors' compilation from SPSS output
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The results revealed that older MEs achieve more growth as
they become experienced than younger ones. More
educated MEs shepherd higher growth of firms as they can
manage and predict the business opportunities to make
viable progress. Similarly, higher experience of
entrepreneurs leads to great success and growth of the
business than less experienced counterparts.MEs in rural
areas find difficulty in getting the resources for maintaining
the business firms as businesses in urban area get the
necessary resources easily. However, the study revealed
that gender is not the significant predictor of the growth of
firms.

Conclusion and Recommendations

MEs are thought to be the main forces behind
socioeconomic growth.Given that MEs make up the bulk of
businesses in every nation, it may not be possible for
national development by ignore their contribution.
Therefore, recognising the elements that affect MEs'
success is crucial in the academic world of MSME.Thus,
the aim was to identify any probable elements that may
have an impact on the growth of MEs in Haryana.

Using a random sample of 157 MEs, the present research
evidenced the variables that impact the growth of MEs.
With the help of statistical analysis, findings revealed that
demographic factors have a great influence over the growth
of MEs. Five hypotheses were developed after a rich
literature review and these were tested using descriptive
and inferential statistics i.e., one-way ANOVA. Hypotheses
2,3,4 and 5 were accepted which implies that age,
education, location and experience of entrepreneurs
significantly influence the growth of MEs, but hypothesis 1
was found insignificant and hence rejected. It revealed that
gender is not the significant factor in determining MEs
growth. The results offer guidance to practitioners and
policymakers on how to foster an environment that is
conducive to the development of MEs. The development of
MEs will be aided by elements like knowldge, training,
transparent dealings, simple credit policies, rural
development and an adequate supply of capital. Young
businesses should receive more attention as they have a
greater chance to succeed and advance the development of
the national economy.
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